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Greetings!

In an economic landscape where Artificial Intelligence (Al] is the primary source for new innovation, the seamless Al
driven IT services is of paramount importance for Republic of Korea. Our success in the competitive global Al market
will be determined by the strategic acumen and collaborative efforts of the Korean government, public and private of
the IT industry.

As the advent of Al ushers in an era of global economic transformation of global economy, S. Korea is striving to
establish itself as a preeminent leader in an Al-driven economic landscape through strategic investments and
groundbreaking Al based technological innovation. In here, the Korean government and public institutions are
implementing a plethora of initiatives to bolster Al capacity building, including robust R&D programs and the
development of Al-focused educational curricula. S.Korea's leading corporations and its agile start-up ecosystem
are proactively leveraging Al to fortify and expand their comprehensive technological platforms, focusing on diverse
sectors such as natural language processing, machine learning, e-commerce, and fintech.

At this KITS-ICEC 2024 joint conference, therefore, we will comprehensively examine the multifaceted roles and
responsibilities of the government, public institutions, industry, and academia in ensuring S.Korea's successful
transition into the Al-driven economic era and the concurrent advancement of the IT service sector. The conference
will rigorously analyze the forward-thinking policies led by public institutions to secure a vanguard position in the
Al economy, highlight trailblazing IT service innovations from the private sector, and showcase seminal research
papers and findings from leading academics. This conference is anticipated to serve as a pivotal platform for sharing
exemplary case studies in the Al-driven economy and engaging in profound discussions on strategic directions to
leverage Al for the growth and innovation of IT services.

For over two decades, the Korea Society of IT Services has proficiently served as a critical nexus, seamlessly bridging
the public and private sectors, academia, and industry. This joint conference has been meticulously orchestrated with
the aspiration of reinforcing public-private collaboration and creating a unique forum for meaningful engagement
among all societal stakeholders—including citizens, private enterprises, government entities, and public institutions.
We fervently hope that you will align with the association’s mission and honor us with your distinguished presence, as
your participation would greatly enhance the success and intellectual vibrancy of this conference.

| would like to extend my profound gratitude to the sponsoring organizations whose magnanimous support has been
instrumental in facilitating the successful execution of this academic conference. Furthermoer, | wish to convey my
heartfelt appreciation to our sponsoring organizations and corporate members, whose unwavering support and
dedication continue to be invaluable.

Sincerely,

Jung-hoon LEE, Ph.D.
The President of Korea Society of IT Services & ICEC 2024 Conference Chair
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Welcome to the 2024 ICEC-KITS Joint Conference!

The evolving global landscape further accentuates the critical importance of Al technology. Shifts in national policies,
uncertainties in international trade, and the race for technological dominance are exerting a profound impact on
the IT service and e-commerce sectors. In this milieu, innovative approaches leveraging Al technology have become
indispensable.

In recent years, Al technology has engendered transformative changes across the global IT service sector, assuming a
pivotal role in various facets of e-commerce and IT services. The deployment of Al in enhancing customer experience,
optimizing supply chains, and devising sophisticated marketing strategies has notably demonstrated its immense
potential. However, such innovations also introduce a myriad of challenges, including data security, privacy protection,
and ethical dilemmas. Addressing these complexities requires the concerted attention and strategic policy support of
governments, industries, and academic institutions.

At this ICEC 2024 Conference, under the theme "Navigating the Era of Al-powered E-Commerce and IT Service:
Opportunities and Challenges,” we endeavor to project the future trajectory of the IT service industry through the
lens of Al technology, examining the multifaceted opportunities and challenges that lie ahead. Our discourse will
encompass a broad spectrum of topics, including the development of innovative business models leveraging Al, the
enhancement of operational efficiency, the integrated management of Al and big data, service innovation in the Al
era, and Al-driven public services. Furthermore, we aim to cultivate groundbreaking ideas and solutions through
synergetic collaboration among the public sector, industry, and academia, engaging in profound discussions on the
future roles and challenges we face.

ICEC 2024(https://www.icec.net/icec2024) co-hosted by the Korea Society of IT Services, promises to be an
exceptional forum for scholarly exchange. We ardently encourage our distinguished members to actively engage
in this event, ensuring a comprehensive and dynamic platform for the dissemination of knowledge and academic
insights. Your participation will be instrumental in cultivating a rich and robust academic dialogue.

Thank you.

Sincerely,

Gyoo Gun Lim
President
International Center for Electronic Commerce
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’ 2024 - Wed 29th May PROGRAM

Bright Internet and Bright Al Workshop

Workshop Opening Ceremony
Host : Zoonky Lee(Yonsei University)

Session A: Al in the Digital Landscape: Trust, Ethics, and Society

12:30~14:05 ) . : .
Chair: Dan J. Kim(University of North Texas), Daegon Cho(KAIST)

14:20-15.55 Session B: Advancements and Challenges in Cybersecurity and Risk Management

' ' Chair: Shan Liu (Xi"an Jiaotong University), Jae Kyu Lee (Xi'an Jiaotong University&KAIST)
15:50~16:00 Coffee Break

Al-Powered E-Commerce and Information Management Workshop

16:00-18:00 Al-Powered E-Commerce and Information Management Workshop

' ' Chair: Zhaohua Deng(HUST), Shan Liu(Xi‘an Jiaotong University)
18:00-20:00 Banquet Dinner
20:00-21:00 | ICEC Committee meeting
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2024 - Wed 29th May

Workshop | : Bright Internet and Bright Al Workshop

Session | Al in the Digital Landscape: Trust, Ethics, and Society /
A Chair: Dan J. Kim(University of North Texas), Daegon Cho(KAIST)
- o - Babak Abedin(Macquarie University),
Symbiotic Human-Al Interactions in Organizational Context i ) ) ;

Farhad Daneshgar(Victoria University)

Bright Artificial Intelligence for Cryptocurrency Market: Using Machine Yanzhen Yu, Rui Zhou, Rongchuan Jiang, Feng Liu
Learning to Explore the Role of Social Bots in the Luna Crash (Shandong University)
Soo IL Shin(Kennesaw State University),
) o . ) o Jin Sik Kim(University of Tennessee at Chattanoogal,
Trade-offs between Benefits and Risks in Using Generative Al Applications: . ) )
. Kyung Young Lee(Dalhousie University),
Balanced or Biased? . . . .

One-Ki Daniel Lee(University of Massachusetts Boston),
12:§0~ Joonghee Lee(Appalachian State University)
14:05

Why do you want to disclose personal health information to self-diagnosis Zhaohua Deng, Manli Wu, Yiming Pei
health chatbots: an investigation of risk beliefs (Huazhong University of Science and Technology)
Privacy Protection Investment in the Age of Al: Implications of o .\ . . .
. . Sigi Li, Chao Fang(Xi'an Jiaotong University)
Competition and Regulation
Spillover Effect of Al-Generated Voice in Video Dissemination Evidence Zhen Yi, Wulin Shen, Yue Guo
from Bilibili (Southern University of Science and Technology)
Human or Artificial Intel[i‘g‘erlce First-? Investigating In(-iividual Perceptions Bin Ling, Fei CailHohai University)
in Sequential Human-Artificial Intelligence Collaborations
Session | Advancements and Challenges in Cybersecurity and Risk Management /
B Chair: Shan Liu (Xi’an Jiaotong University), Jae Kyu Lee (Xi’an Jiaotong University&KAIST)
Prabhat Kumar(LUT University], Danish Javeed
A Deep Learning and Blockchain-based Decision-Making Framework for (Northeastern University), Randhir Kumar(SRM
Malicious URL Detection and Intelligence Sharing University AP), A. K. M. Najmul Istam(LUT University),
Xin Luo(The University of New Mexico)
Enhancing Credit Risk Prediction Through an Ensemble of Explainable . R . ) )
Jiayu Liu[Xi'an Jiaotong University)
Model
o L Fengyao Wang, Jae Kyu Lee, Shan Liu
Why Personalization is Necessary In Spam Classification . . . )
14:20~ (Xi‘an Jiaotong University)
15:55 Examining Employee Trust-building with Intelligent Automation System in Shih-Chu Chen, Nian-Hung Lee, Pei-Fang Hsu

Digital Transformation

(National Tsing Hua University)

Mitigating IT Material Weaknesses: The Role of Security Awareness in the
Interplay of IT Outsourcing and IS Governance

Wilson Weixun Li(Deakin University), Alvin Chung Man
Leung, Wei Thoo Yue(City University of Hong Kong])

The Impact of IP-Based Location Disclosure Policies on Internet
Comments: A Case of Sina Weibo

Xiuyan Pei, Zidong Li, Youngsok Bang
(Yonsei University)

Improvement of guideline for infrastructure security

Jin Yong Park, Tae-Sung Kim

(Chungbuk National University)

Workshop 2 : Al-Powered E-Commerce and Information Management Workshop /

16:00~
18:00

Chair: Zhaohua Deng(HUST), Shan Liu(Xi‘an Jia

Ethical Considerations in Al-Powered E-Commerce

otong University)
José Simoes, Wilson Caldeira
(University of Saint Joseph)

Unveiling the Veil: How Does Al Reveal Hidden Drivers in Oil Price
Volatility?

Mingchen Li, Yunjie Wei, Shouyang Wang
(Chinese Academy of Science)

Artificial intelligence for stock market: Using machine learning to explore
stock price crash risk

Feng Liu, Huiyuan Xue, Shiyu Wei, Yan Li
(Shandong University)

Risk factors of Al in healthcare: A text mining analysis

Yali Wang, Zhaohua Deng
(Huazhong University of Science and Technology)

Exploring Moroccan Public Sentiment Towards Al Influencers: An
Instagram Analysis

Ilham Ait Bouazza, Samira Bellahcen(The National
Institute of Posts and Telecommunications)

How Medical GAl reshape online healthcare? Evidence from an online
health platform

Wenxuan Hu, Shan Liu(Xi‘an Jiaotong University)




2024 - Thu 30th May PROGRAM

* Special Session

Morning Program

Track A ICEC Track B Track C ICEC Track D Track E Track F Track G Track H
Al B1 c1 D1 E1l F1 G1 H1
Defense- Consumer PhD/MS SCM, loT and The Al Era, Healthcare Digital Consumer
Public Sectors Behavior in Tutorial* Digital Platforms| Directions and Service Innovations and | Behavior and
09:00~10:20 | and AI—D_igitaI e—Commer.ce Jieun Lee Sang-Hyeak Challenges_for and Digite_JI . Regulations | Attitude toward
Innovations and IT Service (Hanyang Cyber Yoon ImpIeme'ntlpg Transformation Eunha Kim IT
Yan-Nan Li Yaeri Kim University) (KOREATECH) | Smart L'f*e N | Kwangsoo Shin | (KBIZ SME Soyeon Kwon
(Kyung Hee | (Seoul Women's Seoul (The Catholic Research (Dongguk
University) University) Sun mi, Park University of Institute) University)
(Seoul Digital Korea)
Foundation)
10:20~10:40 Break
Opening Ceremony Hosts: Jae-Won Choi(Professor, Soonchunhyang University), Seo-Young Lee(Professor, Dongyang University)
« Keynote Lecture | : ‘The future of smart Seoul that will be created together’ Se~hoon Oh(Seoul Metropolitan Government Mayor)
- Keynote Lecturell : ‘Generative Artificial Intelligence and Original Work Sharing on Online Platforms’
Shan Liu(Professor at Xi'an Jiaotong University, China)
+ Opening Remarks : Jung—Hoon Lee(President of the Korea Society of IT Services, Professor at Yonsei University)
- Welcome Speech : Gyoo—-Gun Lim(President of the International Center for Electronic Commerce(ICEC), Professor at Hanyang University),
10:40~12:00 Jin-Bae Hong(Director of the Institute for Information & Communications Technology Planning & Evaluation)
' ' - Congratulatory Speech : Jong-Seong Hwang(President of National Information Society Agency),
Yo-sik Kang(Chairman of the Seoul Digital Foundation)
« ERP Paper Awards : Best Award, Excellent Award
IT Services Merit Awards Ceremony
« IT Services Merit Award, IT Services Merit Entrepreneur Award, IT Services Merit Public Official Award, IT Services Outstanding Researcher Award
12:00~13:20 Lunch
Afternoon Program
Track A Track B Track C Track D Track E Track F Track G Track H
A2 B2 c2 D2 E2 F2 G2 H2
The opportunties| E-Platform Utilizing Al in the ICT R&D Open Al-based IT, Media, and Data—
and risk of Economics Generative Al* Workplace: Peer Review | Public Service |Game industries| driven Local
Generative with InteIIiggnt Kyung Jin Cha Enhancir)g Technology Innovati;)n Changjun Lee Gover_nment
13:20~14:40 Al from 'the Manufacturing (Hanyang qulgboratlon, &Performance Cases (Sungkyunkwan Innoyafclon., and
companines Workshop University) Efficiency, and Exchange Jeong University) Participation®
perspective* Sung-Byung Perceptions Meeting | * Byung-Joo Wook Joon Sung
Zoonky Lee Yang Younghoon | Sunhan Hwang (NIA) (Seoul National
(Yonsei Univ) (Kyung Hee Chang (ITP) University of
University) (University of Science and
Nottingham Technology)
Ningbo China)
14:40~14:50 Break
A3 B3 c3 D3 E3 F3 G3 H3
The Era of Exploration Service Ethical ICT R&D Open IT Service The Current Cities,
AX: Trends in of Al-driven development | considerations Peer Review and Business Status and Environment,
Financial Sector customer and work in Al-powered Technology Models Outlook for and Al
Trans;ormatlon experience IAnInov;?tlor.lI_ln t.he commerce &PEerfc;]rmance Hana Kim TAI zndIDqta Jaehoon Yang
14:50~16:10 | and esponie SeungBeom era-_Utl |;a_t|on Spring H. Han XC _ange* (KAIST) echnologies (Advanced
Challenges’ Park of unlver5|t[es* (Kyoto Meeting|| Kihwan Nam Institute of
Park, Sung-Chul (Hoseo and companies™ | jniversity) | Chanwoon Park (Korea Convergence
(KPMG Samjong|  University) Lee Min-jung (ITP) University)
Accounting (Sejong Cyber
Corp) University)
16:10~16:20 Break
A4 B4 C4 D4 E4 F4 G4 H4
Al, Digital, Pricing and Era of Al Social Media, Defense Al* Al and Digital Information | IT Management
and Public Market in Al- Economy: Digital Seungbae Sim Innovations in Security and and
Innovations powered Startup—driven | Technology and (Korea Institute Education Privacy Technological
16:20~17:40 JongWuk Ahn E-Commerce Change* E-Commerce for Defense Joon Koh Jinyoung Min Innovations
(Korea Research| Kyung Jin Cha |Jong Yung Yoon Jian Mou Analyses) (Chonnam (Chung-Ang | Jaehoon Jung
Institute (Hanyang (Kookmin (Pusan National National University) (University of
for Human University) University) University) University) Seoul)
Settlements)
17:40~18:00 Closing Ceremony and KITS Best Paper Award, ICEC2024 Best Paper Award
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* Special Session

T Z=TM

Track A ICEC Track B Track C ICEC Track D Track E Track F Track G Track H
Al B1 C1 D1 El F1 G1 H1
09:00~10:20 e 33 Consumer | MulA RE2|H* | SCM, loT and AIAILH, BHolgMu|AQ | CIX|E =it IT71& AH|X}
Radih J=|n Behavior in ojx|2 Digital Platforms | AOIE2I0|Z M&| CIX|EXgH | S L EHE
AI-LIXIZ &8l | e-Commerce | (siopijolicy) | Sang-Hyeak | T FBMIHT|  nza Aot HA
olg(zsicy) | andIT Service Yoon HpAD) clEEl | EA7REY) | (G20
Yaeri Kim (KOREATECH) | (MSCIX|ERT)
(Seoul Women's
University)
10:20~10:40 e
TH 2l & A8 : A X (&SNS W), O|MB(SUTHE W)
< 7|ZZA | :CTHENH BHE0I7hs ADE M&9| |2 RQUEMSEYAIY)
« 712911 © ‘Generative Artificial Intelligence and Creator Contributions on Original Work Sharing Platforms’
Shan Liu(Professor Xi'an Jiaotong University, China)
« HEJAL : O1HE(BIRITMHIASES| 3|, HM(CHELW W=r)
« S AR AEHTRA AN AL (ICEC) 2, SHATHSW W), STH(HESA7| 2Lt 2AE)
10:40~12:00 | -5 Ab: SBHEEXNSHEMTISH 2F), Z2AMSTIXIHIHE O[AME)
- ERP=E4 1 2|24y, 254
ITHHIE SEL LIZ
« ITMHIA S2CHA, ITAHHIA SE7|QY, ITAHIA S2ZR A, ITAH|A LEATRIY
12:00~13:20 = &!
Y ZSIE
Track A Track B Track C Track D Track E Track F Track G Track H
A2 B2 c2 D2 E2 F2 G2 H2
7140 B= E-Platform AMMSIA| 22> Al in the ICT R&D 7HeH& Al 7|t ITe} OjC|of GIOJE] 7|4t
MYE QIZX|S2| Economics 2%l Workplace: | (Peer Review) ZTMH|IA wEn} X|ebsHEISIA
13:20~14:40 7|29t 2]A3* | with Intelligent (BHoETH) Enhancing 71&-Mnt AL ApE* HlUrre R
B NESL Manufacturing Collaboration, mic e P ES B o
(@A) Workshop Efficiency, and | gaist  |(@aaxism=AE  (dzed) Mgz
Sung-Byung Perceptions (ITP) T (M2uE|at)
Yang Younghoon
(Kyung Hee Chang
University) (University of
Nottingham
Ningbo China)
14:40~14:50 T
A3 B3 c3 D3 E3 F3 G3 H3
AXA|LH, Exploration | Al AItHE| AHIA Ethical ICT R&D JHHS | ITAHIA Al 'Y HloE] A9} 7
S8 Halol | of Al-driven | &M YLSLL | considerations | (Peer Review) | HIZL|AZH 7|&9| gkt J2nAl
SE1 customer st 71% | in Al-powered 7lE-da 2I5¢Lt Y TS
14:50~16:10 TS kx| experience g commerce mi= iy (KAIST) st (831712
S| SeungBeom olerg Spring H. Han HiRER (T2{ch) AOIEA|E])
(A ™HKPMG) Park (MIZAtO]H{LH) (Kyoto TP
(Hoseo University)
University)
16:10~16:20 u &l
A4 B4 C4 D4 E4 F4 G4 H4
Alg} CIX|Ed Pricingand | AIZXIAIY, | Social Media, 2u Al IKLOFAIY | HE HOHY TAY ¥
a2|n 33 Market in AEIEO] Digital Aty CIX|E S T2}O[LHA| PIEEN
16:20-17:40 | A4S AlZpowered | Fsts RSt | Technology and | (sizzuetnel) Nk DIzl BHE
(@eoipgy) | E-Commerce | gzo E-Commerce (ERED @) (MBAIRH)
Kyung Jin Cha (2aIch) Jian Mou
(Hanyang (Pusan National
University) University)
17:40~18:00 Mgl 5 KITS ZISLE=EEL, ICEC2024 ZLE=EH )18




cH
-
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Al Defense—Public Sectors and Al-Digital Innovations / Session Chair : Yan—Nan Li(Kyung Hee University)
=4 20kO| CW attack 7% targeted attack HE A7 MEH, HHUSTARE)
A Study on the Application of tageted attack on CW attack in the military Seung—Hvyan Seo, Hyun Kwon
(Korea Military Academy)
O[0JX] le0|= MAHE S8t Kis B Al A2 =4 EER, PH(S ARSI
An analysis on the intelligent surveillance fence system by Denoising Image Seungmu Choi, Hyun Kwon(Korea Military Academy)
CNNZ 0|85t S5t H2|FH 257 YRS, HAH(STAIRSE)
09:00~ | Classification of North Korean Helicopters Using CNN Jin-wook Yang, Hyun Kwon(Korea Military Academy)
10:20 | 2U3X5E 0I8S 5o OAY EREH EXE, H(ETARSW)
North Korea's missile classification model using artificial intelligence Jiwon Hong, Hyun Kwon(Korea Military Academy)
e, Mol (G=YESM7|IEHs),
HEYS} MY Y 7|5 QISK|s 20 28Ut - CIXHEE F4o8 E7H2, HHMI2, 0f8HXI(StEhEt)
Decentralized identity verification technology utilization plan in the field of artificial intelligence — | Bong—soo Chai, HaRyeong Cheon
Focusing on digital security (Telecommunications Technology Association),
Gaeun Son, Seeun Bae, Hanjin Lee(Handong University)
710N Bi= MUY ISX|S0| 7129t 2|AT / 2 : 0|7 |(HMICHSd, SSE0|E| 22| 2i2])
A2 | The opportunties and risk of Generative Al from the companines perspective /
Session Chair : Zoonky Lee(Yonsei University, National Open Data Strategic Council)
A (BHR{OHRK =
The 'Al-based Cybersecurity Monitoring and Control System' of NIRS J;_W':’afg(iz ijf:ﬂri)nistw of the Interior and Safety)
Introducing various research, development, and policy efforts related to Al safety for the SPE(U[o]H Al MIE])
development and operation of a safe Hyperclova X Jung-Woo Ha(Al Innovation NAVER Cloud)
13:20~ Introduction of l\/'letaDemyZ. . SUNEISAIRE)
14:40 Issues and Solut!ons for EX|s.t|ng Metaverse o . Wonsuk Yoon(Raon Secure)
: Novel Technologies for Practical and Secure Utilization of Metaverse in the Web3 Era
. ZH4=(SIMthst, HIZ ICT 724
How can we make the Internet safer and more effective? Beomsoo Kim(Yonsei University, Barun ICT)
i i : O|RHTH(AIQt S LHEF & KAIST)
Bright Intemet in the Age of Generative Al Jae kyu Lee(Xi'an Jiaotong University & KAIST)
AXAlLH, 283 Heto] SEut thE utH| / 2P : YR (AEKPMG)
A3 | The Era of AX: Trends in Financial Sector Transformation and Response Challenges /
Session Chair : Park, Sung—Chul(KPMG Samjong Accounting Corp)
AX7t 4ot 3 8H HIZL AL 5} BLYE (A KPMG)
The Changes in Financial Sector Business Triggered by AX Sung-Chul Park(KPMG Samjong Accounting Corp)
8T Al AHHEA 8 U HA0I(AE KPMG)
14:50~ | Direction for Establishing Al Governance in the Financial Sector Seung-Yeon Chung(KPMG Samjong Accounting Corp)
16:10 |LCNC(ZRIE-LAL)Q Ags S8 AX 7145t BEX|(AE KPMG)
Accelerating AX through Integration with LCNC(Low-Code/No-Code) Hye-Jee Park(KPMG Samjong Accounting Corp)
S8H Al 71| Ha} gk 3 3ot 23|2(:H KPMG)
Direction and Response Strategies for Regulatory Changes in Al within the Financial Sector Hee-yong Eun(KPMG Samjong Accounting Corp)
A4 AletCIX|E 2|0 384 / 28 QFEE(IEATE)
Al, Digital, and Public Innovations / Session Chair : JongWuk Ahn(Korea Research Institute for Human Settlements)
ZHITHE THELZXM MOFA|OF X|9=7} MAPES G-Cloud ITMH|A 7] HIS Z|M(SEBSHICTEY), ZHoH(S=Hstw)
Provide G-Cloud IT service technology for e-government in Asian countries as an international | Sung Choi(Northeast Asian Community ICT Forum),
IT development partner Eui-chang Kim(Dongguk University)
K|S QI 2= Al AIZE7|EE MXH2I H[0]E 2] Z:&Hoto) thot 217 - SHdAl EME HI0|EE FHe2 0[34(3HdAIE), BOHE(Z3|HE )
A Study on the Use of Time-embedding Electronic Complains for Discovering Local Complains | Hyuk Yi(Hwaseong Cityhall), Professor. Ah Reum,
- Focused on the Data of Hwaseong City Contact Center Hong, Ph. D.(Kyung Hee University)
16:20~ %%ﬂ% H& AlHe| 43—3_’5_%1 SIH0JE] 7|8t 071 2EE 218 o7 . . . oK EAT|2E )
Public Procurement in the Era of Platform Government: A Study on Big Data—driven Estimated . .
17:40 Eunha Kim(Korea Federation of SMEs)

Price Preparation

Pose Estimationt @= ZHQIAS 285t CCTV BA0IN S| BX| FaT M 2ot o
A Study on Improving the Accuracy of Violence Detection in CCTV Camera Using Pose
Estimation and Face Emotion Recognition

M2, SHY(=TIiEt)
Seongun Noh, Daeyoung Heo(Kookmin university)

CIX|E Meto] M I = 4 7|2 ESG 4G Hlul
The ESG Management Comparision of Global Telecommunication Companies as a leading Digital
Transformation Enabler

7|, 0|FF(MS e |2 hstn)
Min Ki Chang, Yeung Ju Lee
(Seoul National University of Science and Technology)
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B1 | Consumer Behavior in e-Commerce and IT Service / Session Chair : Yaeri Kim(Seoul Women's University)
The influence of Information in Virtual communities on Consumer Purchasing Behavior ——Take | Wei—Hsi Hung, Kai-Ju Chuang
Douban Group as an example (Xi'an Jiaotong University)
. . . . . Ruizi Lu, Tanglin Lu, Tongfan Han, Jiayi Li, Dan Ding,
Promoting Airport Retail Based on A Machine Learning Approach Qiongwei Ye(Yunnan University of Finance and Economics)
The Impact of Al-Translated Reviews on Consumer Dining Intentions: A Case Study of C.heng—H3| Fang(Shih Hsm Un.lver5|ty.), . .
; L o Ziyun Fan, Tom M. Y. Lin( National Taiwan University
International Cuisine Restaurants in Taiwan .
09:00~ of Science and Technology)
Trap of Expectation: The Negative Impact of Disruptive Technology Adoption on Customer Yoon Hee Lee, Changhyun Lee, Kyung Jin Cha
10:20 Reputation (Hanyang University)
The Impact of IT Affordances in Live Commerce on Consumer Usage Intentions: . . . N
A Needs - Affordances — Features(NAF) Theory Perspective Yingying Lu, Jongki Kim(Pusan National University)
Exploring the Role of In-Game Advertising in Mobile Games Zhuoyue Li, Sung-Byung Yang(Kyung Hee University)
Ming Wang(Jinzhou Medical University),
Do Comments Really Matter? Dynamics of Fandom Interaction on Album sales volume Xiuping Zhang(Shangluo University),
Jaewon Choi(Soonchunhyang University)
B2 | E-Platform Economics with Intelligent Manufacturing Workshop / Session Chair : Sung-Byung Yang(Kyung Hee University)
Yongjian Li(Nankai University), Qian Zhang,
Dine—in or Food Delivery: A Dilemma of Service Priority Zhongbin Wang(Tianjin University),
Dongyuan Zhan(University College London)
, N ) Yongjian Li, Xudong Wang(Tianjin University),
The Effect of Coupons on Customers” Multihoming Behavior Jingbo Zhou(Baidu Research)
Can opening new subway lines alleviate negative external effects brought by ride—hailing Yongjian Li, leleng Lu(l\'lank'fn University),
. Xudong Wang(Tianjin University),
13:20~ | platforms? . )
Jingbo Zhou(Baidu Research)
14:40 Big Data enabled service innovations in service-oriented industries: An empirical examination of | Hui Li, Lei Xu, Junwei Zhang
Experiential Service in Airlines (Civil Aviation University of China)
Indirect Purchasing and Encroachment of Cross—border Import Integrators under Cross—border | Lei Xu, Yun Hu, Junwei Zhang, Rou Luo, Guohui Chen
E-commerce (Civil Aviation University of China
A Bibliometric Analysis of Research on Fake Online Reviews Yan Sun, Sung-Byung Yang(Kyung Hee University)
Exploring the Role of Social Tie and Information Barrier on Post-Purchase Regret in Social Live | Chengnan Jiang, Sung-Byung Yang
Commerce (Kyung Hee University)
B3 | Exploration of Al-driven customer experience / Session Chair : SeungBeom Park(Hoseo University)
Unveiling the Challenges of Al Personalization in Enhancing Travel Experiences Aktilek Sagynbgyevg, KaWing Lau, Sung-Byung Yang
(Kyung Hee University)
Deceiving the Eye or Captivating the Mind? An Experimental Study on Consumer Responses to . N R
Al-Generated vs. Company—Created Advertisements Ruifa Zhou, Sung-Byung Yang(Kyung Hee University)
. - 2 — - - —
Beauty is Only Skin Deep ? An Al-Based Big Data Analysis of Beauty Premium in Consumer Lifang Peng, Wenjun Lyu(Xiamen University)
Repeat Purchase
14:50 Too Good to Be True? The Persuasive Power of Negative Al-Generated Content in Shaping Shuang Ma, Hua Lu(Unlversnonf Intgrnat{onal Business and
:oU~ , . Economics), Yuxuan Wang(China University of Petroleum
Consumer’s Product Attitude : ) .
16:10 (Beijing)), Lin Ge(Hong Kong Metropolitan University)
Consumer segmentation and choice preferences for online grocery retailers Ruo Bing Liu, Hyunwoo Lim(Inha University)
Effect of E-commerce Live Streaming on Customer’s Purchase Intention: Focusing on the Wenxia Wang, Zehui Tang, Hun-Koo Ha
Mediating Role of Value Co-creation (Inha University)
The Impact of Consumer Perceived Value of Baby Products Based on Brand Types on Attitudes | Yeji Nam, Doyeon Kim, Junghoon Lee
and Purchase Intentions : Targeting Ambivalent Consumers (Yonsei University)
AStudy of the Effects of Time Comparison Theory and Social Comparison Theory on Users Kuang Wu, Qi Li, Xiaoyu Xulxian jiaotong university)
Fitness Motivation
B4 | Pricing and Market in Al-powered E-Commerce / Session Chair : Kyung Jin Cha(Hanyang University)
The Impact of Algorithm Cues on Consumer Perceptions of Price Discrimination from the Xusen Cheng, Tianzi Wang(Renmin University of China),
perspective of expectancy violation Jian Mou(Pusan National University)
Dynamic Pricing in Cloud Service: Cross—correlation of Price Fluctuations Among Spot Instances | Shuyi Ma, Jin Li(Xi'an Jiaotong University)
A Research on Price Forecasting for Resale Sneakers Market of South Korea Gun Hi Kim, ‘lJae ”.< Ahn, Gyoo Gun Lim
(Hanyang University)
Shashidhar Dandha, Srinivas Chandra
16:20~ ONLINE AUCTION SYSTEM Bosukonda(srinivas), Phani Mohan Mattupalli(mohan)
17:40 | A Matrix Factorization Approach Integrating Multiple Factors for Recommender Systems Li Ma, Di Wang, Sizhe Dang(Xi’an Jiaotong University)

Ritual or Functional Messages: Which Should Be Prioritized for Response in Live Streaming?

Minghua Zhang(Renmin University of China),
Jilong Zhang(Beijing Foreign Studies University),
Liye Wang(Communication University of China),
Jin Zhang(Renmin University of China)

Exploring Green Consumptions in Cosmetics: Focusing on the Roles of Altruistic Value
Orientation and Communication Type

Ruxi Zheng, Sung-Byung Yang(Kyung Hee University)
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c PhD/MS Tutorial / Session Chair : Jieun Lee(Hanyang Cyber University)
09:00~ | ITMH|A RS 9I5 0|C|0f THE H|O|E| 2&: 7|ZEQ| Wdn} 0|X|Q| FTHX| O (M RTHSIW)
10:20 | School of Convergence Utilization of media panel data for IT service research Changjun Lee(Sungkyunkwan university)
c2 MYUEAI 28 / 217 : RIFZI(SHST St
Utilizing Generative Al / Session Chair : Kyung Jin Cha(Hanyang University)
7| ARSAS ISt MY Al LERKT)
Utilization of generative Al for corporate business innovation Jun Won Kim(KT)
G HAE flohEMY Al 28 Yot O ZH(BHATHE )
Generative Al for Research Development Changhyun Lee(Hanyang University)
13:20~ MUY AIS 280t ZE 018X 2 il - 017(0{m2] M-a Al 28 AR ZHER S (047]0f )
14:40 Enhancing User Experience leveraging Generative Al(Gen Al use cases at GC Company) Taeho Gwak(GC Company/DNA Center)
OIS S st e Al HHAIZ(0MIE T 2|0f)
Generative Al for Marketing Innovation Seyong Park(Ascent Korea)
AZX| HITE of S(HAEIHO
MAE AIZ 283 Eo0lst DS &34, _—.-Fn‘ i, O|ZHY, OIX|ai|(HAE{T2|Of)
Hyper Personalized Marketing using Generative Al Dong Jin Son, Kyu Tae Park, Jae Young Lee,
vP ¢ g Ji Hye Lee(Dexter Krema)
Al A|CHS| MH|ATH ST} H2SA: TSI} 7| 28 / Z1% : O ZH(MISALO|H LSt a)
C3 | Service development and work innovation in the Al era: Utilization of universities and companies /
Session Chair : Lee Min—jung(Sejong Cyber University)
YQa! K (HRUYAIE
Low-code % 7Hf SaaS "SUAEL|Q S S5t Al & L5} Ao8, SHE(BBRLEER)
Al apps development using low-code app development SaaS “Flextudio” Ohlim Kwon. Hanjoong Jeong
14:50~ PP P g PP P (YoungLimWon Soft Lab)
16:10
Al SHUES St PRt 2E HoH0d 7|0 O[EHE, MOIH(EESR)
Al Collaboration Tools, Work Innovation and Utilization Strategy June Lee, Aram Jang(flow)
ca Al ZHAICH, AEHEIO| FESH= M3t / 2P : @B H(FDUCHSH)
Era of Al Economy: Startup—driven Change / Session Chair : Jong Yung Yoon(Kookmin University)
SE|F0I: MS0| EIE|J AHEHZ| HIXS Q|5 DTt 3124 Zai=
?E 1IlT:I'lAI:'MkIEt I'EI; “I:)EIL' OPH'71| tEEEIITkI)o‘_ l;l_ :I_‘thM:]I‘ Fostering Seoul's Deep Tech BHSELH), METHTSH
eoul Tech Meetup: Public-Private Collaboration Platform for Fostering Seoul's Deep Tec Jeasung Kim(MobilTech), SBA
Ecosystem
ABIERI0| REohz Al Y4E: SIAAIR HBH2f 0[34&(Superb Al)
Public Adoption of Al - Driven by Startup Hyundong Lee(Superb Al)
16:20~
17.40 AIZ BHE0{7H= SHIXC| 2285t ASiZI(Hudson Al)

Media Content Across Borders — Powered by Al

Hyunjin Shin(Hudson Al)

EU0LHE RXISH= O|0|X| M3 AlS| #&
Utilizing image—generating Al to maintain tone and manner

HHX|(AZ0IE)
Hyeonji Hwang(Smoretalk)

WEEZ
Panel Discussion
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D1 SCM, loT and Digital Platforms / Session Chair : Sang—Hyeak Yoon(KOREATECH)
The Resilience Measurement of Regional Manufacturing Industry Chain Yanrong Jiang(HaihongJiao)
Review Manipulation: Perspectives of Retailers, Customers, and Platforms Daewon Sun(University of Notre Dame)
Artificial Intelligence for supply chain management: Using machine learning to search the Feng Liu, Yan Li(Shandong University), Mingjie Fang
bullwhip effect (Korea University Business School)
The Institutional Entrepreneurship of Smart Poultry Farming Systems: A Dynamic Capability Wei-Hua Chin, Chen—-Hao Huang, Yu-Zhou Chen
09.00~ | Perspective (National Cheng Kung University)
’ Case of Coopetition Relationships in the Industrial Internet of Things Platform Ecosystem Wei-Hsi Hung, Xi Chen(National Chengchi University)
10:20 Wei Zhang, Yicen Jiang, Junfeng Li, Chunlei Qin,
Measuring Inconsistency of Digital R&D Description of Annual Reports by PCA and LDA Method | Dengjin Zheng(Central University of Finance and
Economics), Yanchun Zhu(Beijing Normal University)
P tti Ph Khon Kaen Universit
Bibliometric Analysis on SCF Adoption: A Key to Growth for Cross-Border E-Commerce SMEs Qngsu ' Phuensane(khon . aen nlve.r3| y).'
Qiuchen Huang(Yunnan Agricultural University)
The Impact of Cross—platform Diversification: A Case Study on Food Delivery Sector in South Korea | Changhyun Lee, Kyung Jin Cha(Hanyang University)
D2 | Alin the Workplace: Enhancing Collaboration, Efficiency, and Perceptions / Session Chair : Younghoon Chang(University of Nottingham Ningbo China)
Research on Team Emotional Attachment Between Human Workers and Robotic Process Seoyoun Lee(Beiling Instltutg of Technology),-
. Younghoon Chang, Chee Wei Phang, Kok Wei Khong
Automation L . .
(University of Nottingham Ningbo)
Yujia Sun, Jilong Zhang(Beijing Foreign Studies University),
Can E-health Service in Non-Working Time Improve Service Performance? Liye Wang(Communication University of China),
Jin Zhang(Renmin University of China)
Wei-Hsi Hung(National Ch hi Universit
Understanding the Technostress Antecedents of Expert Players in the Social Network Online (.al si Hung(Na pna enge I. nl.ver3|.y), .
13:20~ Games Kai-Ju Chuang(National Chengchi University, Taiwan,
14:40 Hsuan Chuang University, Taiwan)
: Y. Ran, X Ch Siyu Lei, Ang Z
An Investigation into the Joint Influence of Al Agents and Task Complexity on Collaboration anyuej~ an,. usgn eng, yuLen Ang £eng
(Renmin University of China)
Does generative Al enhance or inhibit human creative performance? Effects, boundary Ziging Peng, Yan Wan
conditions, and influence mechanisms (Beijing university of posts and telecommunications)
i-Ju Ch National Ch hi University, Tai
Exploring the Integration of Competitive Advantage in Innovative Organizations: User Experience Kai=Ju Chuang( aFlona' ¢ er?gc | University, Taiwan,
Strategy and Strategy Human Resource Management Hsuan Chuang University, Taiwan) and
o o i Wei-Hsi Hung(National Chengchi University)
The Steroid Effects of Team Collaborative Applications on Team Performance Jessica Chen(National Chi-Nan University)
D3 | Ethical considerations in Al-powered commerce / Session Chair : Spring H. Han(Kyoto University)
Wen-Hsin H Hsiao-Ting T ian M
Detection for Online Shopping Fraud System: Combining Social Network Behavior Approach en sm. uang, ) 5|ac? ing Tseng, Jian Mou
(Pusan National University)
A Risk Identification and Quantification Method for Dynamic and Uncertain Behaviors in Cross— Xiaoya Ji. Zhe Bai, Jin Li(Xian Jiaotong University)
border Data Movements
Matthew Bobea, Galit Sh li
TreeAlert: Detecting Patterns of Forecasting Failures in Al-Enabled Devices @ . ew 0. ea, bl . mgel
(National Tsing Hua University)
14:50~ [ An Empirical Analysis of Al Technology Development and Cybersecurity Risks Wei Xiao, Shan Xu. Jin Li(Xi'an Jiaotong University)
Hyun Roh, Tae- im, B jo Park
16:10 | A Cyber Attack Scenario Development Model for Healthcare Institutions Seong Hyun 9 o ae Sung_ Kim, Byungjo Per
(Chungbuk National University)
Raheela Batool(P National Universi
Developing an Effective Information Governance Model for Diversified Internal Stakeholder’s aheela Batool(Pusan afuong University),
Well-being and Productivity in Academic Settin Wagr Hassan(Ulster University),
g Y g Jian Mou(Pusan National University)
Technology Legitimacy in News and Social Media — Text Mining based on Technology Readiness Yuin Pyo, Hyeohgyeong Lee, Junghoon Lee
(Yonsei University)
D4 | Social Media, Digital Technology and E-Commerce / Session Chair : Jian Mou(Pusan National University)
Wang Yanf: Di Chunshuo, F i
Digital Technology, Traditional Technology and Economic Growth ang' aniang. I,C ur'13 o, Feng Qianyun
(Hebei Normal University)
Analysis of research trends in North Korea Artificial Intelligence Soyeong Park(National Chengchi University)
M A Shariful Ami leton State Universit
Investigating the Determining Factors of PHI Disclosure in the Use of WIoT Devices: sights from . antu mlnFTare .On ate Lniverst y).' .
Abhijeet Kumar(Missouri Southern State University),
the Post-COVID Era ) N
Willam Senn(Tarleton State University)
Study on the Intention for Sustained Use of Community Mapping and Citizen Data Collection on | Hyunjin Choi, Songjae Lim, Junghoon Lee
Digital Platforms (Yonsei University)
16:20~ ihua Chen, Sh: Ke(Jiangxi University of Fi
6:20 Unraveling the Emotional Ripples in Social Networking: Factors Influencing Emotional Sihua Chen, ,S engpan. o |.ang><|A nlyer5|ty 0 |r1anc§
17-40 and Economics), Hua Xiao(Jiangxi Agricultural University),

Drift among Knowledge Workers

Mingsong Mao(Jiangxi University of Finance and Economics)

The Influence of Meme Tourism on Imitation Intention and Tourist Engagement:
A Socio—Technical Perspective

Jin=Jing Li(Kyung Hee University),
Sung-Byung Yang (Kyung Hee University)

Using Text Mining Technology to Analyze the Role of Social Media in Organizational Crisis
Management - Taking Twitter as an Example

Hsiaolan Wei, Kaijyun Jiang, Peihung Ju
(National Kaohsiung University of Science and Technology

Attitude towards Mobile payment system adoption in Japan

Mya Thiri Lwin, Spring Han, Ivelina llieva(Kyoto University),
Phu Pwint Pwint Soe(Tsukuba University),
Claudia Sueiro(Ritsumeikan University)
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The Al Era, Directions and Challenges for Implementing Smart Life in Seoul / Session Chair : Sun mi Park(Seoul Digital Foundation)
S3YY GRS 23IE o ZEDE AHX|L01Y 7t0|=2f0l S0, 2T 2(MSCIX )
Guidelines of Prompt Engineering for Efficiency in Public Administration Jeong Min Yoo, Go Eun Son(Seoul Digital Foundation)
AMSAL 7 SZMH|A S4B FME(MSCIRIEMH)
Generative Al based public service innovation Seong Hwan Ju(Seoul Digital Foundation)
09.00. | A8 AUIE 0120 BERY Ol o HESIETIEIR ), OB TEARD
’ Establishment of a Standard Model for Seoul-Type Smart Care Facilities yung Wang, ?an e
10:20 (Seoul National University)
MEY QUSK|s SSAH|A FetHI A7 O[S (MSCIXIEMEH)
Artificial Intelligence Public Service Impact Assessment Study Hyun Jung Lee(Seoul Digital Foundation)
Z7HEE J|HHo| TAIZY 0| EA BA  MSEMA| METE ZAI0 i
SUBE IS SISE 018 58 24 MESL MzrE saeE BRI
Analyzing Urban Park Use Characteristics Based on Spatial Information: ) . .
Ji Hye Park(Seoul Digital Foundation)
Focused on Seocho—gu, Seoul
E2 ICT R&D 7H2t&i(Peer Review) 7|& -4t nF3| | / Z4E : EMSKHIITP)
ICT R&D Open Peer Review Technology &Performance Exchange Meeting | / Session Chair : Sunhan Hwang(IITP)
13:20~ CIXEHER 7|Ete| X|ShEa+ Sttt X2 S8 22E Y HOM (R AMAEAITS)
Development of integrated platform technology for fire and disaster management in Woo-Sug JungETRI)
14:40 underground utility tunnel based on digital twin g-ung
E3 ICT R&D 7Ht&(Peer Review) 71= -4t WZ3| || / Z4% : 4EL(IITP)
ICT R&D Open Peer Review Technology &Performance Exchange Meeting ||/ Session Chair : Chanwoon Park(lITP)
EIHO|Z MY 2 EX| 7| oig A0 HE L (H TS )
Deepfake Generation and Detection Technology WOO SIMON SUNGIL(Sungkyunkwan University)
14:50~ | CIX|2A%| T5H oL g I3t SHAYE QEUR| 712 STIS(SH=TRIS AT )
16:10 | Technology for Preventing the Distribution of lllegal Filming JINHYUK SONG(ETRI)
AOIHZE SHZAS 9I3t ZHIY ZHA 7|5 Y OoH ZX|-THS 7|& 0L YEAHRL2EA)
Mobile Forensic and Victim Detection/Response Technology against Cyberbullying MUNKWEON JEONG(UMLOGICS)
E4 AL/ ZH : MSHH(EE T 2)
Defense Al / Seungbae Sim(Korea Institute for Defense Analyses)
2COHIO|A AIS ETHeH 2 F01712] ZAFEE S8 a4 ¢ QFIM 0|, 0|5 H(REHEER)
A Study on the Improvement of Surveillance and Reconnaissance Capability of Military UAVs Jinseok Oh, Jongmin Lee, Heebeom Lee
with On-Device Al (ROK Joint Chiefs of Staff)
& MYY X5 XIZSHE 2Ist A0 Al TH2 0] X ot BTS2 2E)
Application of Hyper-scale Al Foundations for JADC2 Jaehyuck PARK(ROK JCS)
29 P40l Al HE A0 B OlEEE==eTE)
Applying Al technologies and requirements development of Korean defense Logistics Jun Ho Lee
PPRiyINg 9 q P 9 (KIDA Defense Resources Research Center)
16:20~
QUBXIS(ANS] ZA S| 21 st WS LHEEHUR)
17:40

Analysis of military use cases of Al and development direction of ROK MND

Seyong KIM(ROK MND)

Hoil sy S RISHAI 5P |E 71HHe] sz LR

The direction of sea power development based on Al technology for the construction of an elite
maritime force

Yes(EizEs)
Woon Ho Jeong(ROK NAVY)

DEH 24 A SBHO|E Qs TR

Development for defense Al training data inventory building

YIS (GHE AL S
Jae Hoon Chung(ROK Marine Corps HQ)

AR AIQ) 24 R 3 R Al TR B SHY

Generative Al in Defense Applications: Strategies for Implementing Defense Hyperscale Al

AS|&(St== )
Heesong Eom(KIDA Defense Data Research Group)
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BASENHIAS CIXIZHE / 2  NFCISatet)

F1 Healthcare Service and Digital Transformation / Session Chair : Kwangsoo Shin(The Catholic University of Korea)
B2 MH|A CIX|HHSt| 7|3 =M IHx| AE=(tE=iE)
Opportunities and challenges of digital transformation for healthcare Kwangsoo Shin(The Catholic University of Korea)
HeAMH|ALL UX Z|TIS(SteteH)
09:00~ Hospital services and UX Jinho Choi(HanWha Life Insurance Co., LTD.)
10:20 |AlEE 2 2719z CIXEHEA MH|A SIS (Rt 15t St )
Case study on digital healthcare services Hyun Wook Han(CHA University)
S 2019| QISK|S AMH|A: HEH}F XHEH EHMIKS OIXAHZS HFIHE)
Al services in nursing: Current status and challenges Jisan Lee(Gangneung-Wonju National University)
F2 Al 718t SZAMHIA S AL / 2P HHFEFXSHEAEZIS )
Al-based Public Service Innovation Cases / Session Chair : Byung-Joo Jeong(National Information Society Agency, NIA)
Al - LLM 7|t i‘ﬂﬂﬁ'@ﬁ A 514. %*% =l %’?.f COX g Mg Al %*% AIE BHCE B IR RIS Y AL BRI S S)
How to promote the linkage and utilization of national knowledge information through Al-LLM:
. e 1 S Sehwan Park(NIA)
Focusing on Al use cases of Digital Jiphyeonjeon
13:20~ MM AIE 285t S &bl T AL AR 28 At ZACE 0[2IS(BH=XISHEAIZ|ZIE )
Public Innovation Utilizing Generative Al: Focusing on Generative Al Business Use Cases Minho Lee(NIA)
14:40  [Cixjg B2l Al OREEAINY Al 22 ARIE BH0Z AR RIS AR )
Digital twins and Al : Focusing on Al use cases in digital twin business HyeRin Kim(NIA)
AIZ Siiske S0IE | ADIEYR|X| A Al 28 AMHE FHe= OlH|3|(St=RIsHEARIXIE )
Innovating rural areas with Al: Focusing on Al use cases in smart village business Se-hee Lee(NIA)
F3 ITMH|A 2 HIZLARE / 28k ZISHHKAIST)
IT Service and Business Models / Session Chair : Hana Kim(KAIST)
MUYAIE 8otz 2+ 0| MH|A 7het QXIS ((F)010|C|0] - 2)
Development of emotional and experience data service using generative Al Jinho Ahn(ID InnoLab Co., Ltd.)
25|, ufHst, 0|STIEIEE|01E)
Culinary Tag-Based Menu Recommendation System Min-hye Gim, Byeong—hak Park, Ho-jin Lee
(REDTABLE)
A=, 232, ZoTl, AF, EL, 222, 5lEF
eSS 71 B2 OfF A0 B o7 (oL A
14:50~ | Researching an application to help manage pet records Doyoung Kim, Hyunwoo Kim, Hyejin Choi,
Suyoung Ahn, Narae Hong, Woori Jo, Hyodong Ha
16:10 (Hanyang Women's University)
Loz, SCisH, UMY, Fots, ZRF(BIAORICEl W),
A2 E(SILTHE), St S(SIY ORI Etu)
‘RE H UX|? MA M5 £ HE AMH|A M| Yejin Kim, Dahae Yoon, SeoHyeon lim, HaNeul Jang,
"What should | eat today?" Meal menu recommendation information service design YoonJu Cho(Hanyang Women's University),
Sou LiQui(Hanyang University),
Hyodong Ha(Hanyang Women's University)
Exploring Meaningful Engagement on Hyperlocal in C2C platforms Ofori Henry, Kang Juyoung(Ajou university)
Fa WSE0FAl X CIXE S/ 2Pk - IE(HEHCiSt)
Al and Digital Innovations in Education / Session Chair : Joon Koh(Chonnam National University)
TOIZL EME St SHOMA|0S] [TRAZH0AH 27L%l= Skillol| 2Fst ¢4 0%l O|SHAHIHIHE )
A Study on Skills Required for IT Professionals in Southeast Asia through Analysis of Job Postings | Jin Baek Yi, Chung Kwon Lee(KEIMYUNG University)
T/t SIFE0A Al w50 chet A7 LF0| (S22 s o 2)
A Study on Al Subjects in the National Curriculum hyeonmi Rha(KRIVET)
Al X[, CIXE 7|8 e sig Qs Wt 2tx| QIEE, A0 Z(EDRE)
Al Digital Textbook, Issues and Challenges for Digital based Educational Innovation JUNHONG MIN, MI RYANG KIM(Sungkyunkwan University)
SFRUMZHED), SEHH(GHUAOIH NS ),
BIAE D0l 71HS BES T MR B A sles@EIadL
Designing IT Job Training Course Using Text Mining Method YoungMin Yoon(Seogang University),
16:20~ Chang-bae Moon(Hanyang Cyber University),
1740 Hyodong Ha(Hanyang Women's University)

22101 DS NAOIA SHYE0| YIS A3t ALY A7

System design methodology for activating student engagement in online education system

SR (SHEALOIHCHE ), SHE S (RH0IRIHE ),
HRE(GH=ue7 |2 o) ,  oll2(0]5t0iXIH 5t w)
Changbae Mun(Hanyang Cyber University),

Hyodong Ha(Hanyang Women'’s University),

Minjong Cheon(Korea Institute of Science and Technology),
Ye Eun Nam(Ewha Womans University)

HICHHAE S0l T2 O|&Xt EZ0)| 0|Xli= QOl0j| 2et (7 : HO{SH | ME 2 T3S SHO=
A study on factors affecting user satisfaction according to non—face—to—face channel type :
Focusing on H University’s extracurricular program

271N, XgTi(etdat)

of

Ki Seok Hwang, Kyung Jin Cha(Hanyang University)




CIXIE S0 7R / 2« A25HEL7|0SY=])

G1 o . : ) i . .
Digital Innovations and Regulations / Session Chair : Eunha Kim(KBIZ SME Research Institute)
OISR DI (E4UMA) XIS st DAY Y AHES5H HOt Tt fiot ¢t STz, WHEH I CHEt), O1HN(BHS tEt)
A Study on Framework and Automated Security Diagnosis Method to Prevent Personal Information Jinsu Song, Daihwan MIN(Korea University),
Dark Patterns Han Jin LEE(Handong University)
SIM0F ASIN(T RS
Y4B A ST T2 aholo] FH Y ST L AN Jeol, BRSCIEHED
- . . Seong Ah Hwang, Hun Yeong Kwon
Global Trends and Implications of Regulatory Legislation of Generative Al o
(Korea University)
HHAR SIS (TRACHEHD
EU ZY9e] T 2210l B2 7 313 2 Al 57 148, BLSCIHUABID
A status and case study on large online platform regulation in EU Competition Law S0 Jeong Bae, Hun Yeong Kwon
09:00~ Y g P 9 P (Korea University)
10:20
HEHYRO SN0 G2 HIYEES QINO| X0|: DE7IH U DRY A47[H AR o1y, Zehs(ESIED)
Differences in perception of personal information protection based on information managers’ Jung Ran Lee, Tae Sung Kim
characteristics: Cases of educational institutions and affiliated with the office of education (Chungbuk National University)
IHSE R TISH A K2 2Et AT - LAITIEMEE FH0E - ARIX], ZHM(EYEt)
Research on self-regulation under the Virtual Convergence Industry Promotion Act - Min Ji Shin, Baek Seo Kang
Focusing on the Temporary Standard System (Chung-Ang University)
LS (EZUL ST
In the Era of Al, A Convergence Strategy of Humanities, Technology, and Management ghilos(egu:g HKa;;)(Chung—Ang University)
G2 IT2} O|C|0] 12|10 AUt / 1 - OIFE(SZ 2T Et)
IT, Media, and Game industries / Session Chair : Changjun Lee(Sungkyunkwan University)
sl23Ex M 2229 ZIHME 7 SMEHY| O|R|= S5k 2
BIREEI Of 322/9 YERHS7} OTT(Over The Top) TSAEI0] DI 28 241 7|6, BITjEKENELD), OfBHIHECS)
QIZH|AIOF OTT #=At 242 Salf ; ; ;
. . L . GiTaek Oh, DaeHwan Min(Korea Univ),
Analysis of Factors Affecting the Subscription Choice of Korean Wave Content_ HanJin Lee(Handong Univ)
Through the Analysis of Indonesian Viewers of OTT Content ‘The Glory' and 'King the Land' 9
MBI, 2HA KM MDA ST
Analyzing the Influence of Payment Models and Visual Elements on the Success of Open World e ©o, eE +EIH)
Adventure Games: An Empirical Approach Seohyun Kim, Jungun Moon, sungho Cho,
' P PP Minsoo Shin(Hanyang University)
FIZEAF OFT19 O[HA AZXAM 0|5HR| HIEA
MR AIS 0125 2l A7) AAEIDIONO T2 HO|BHe] S84 017 - o B SR AR AT
o [=]
2|71 2 HHME AZI 7|50 LTt AL8A HS S B4 CoT
\ ) . . . . Gangsan Kim, Guwon Yang, Daesung Oh,
A Study on Gamers' Acceptance of Game Skin Customization Using Generative Al: . .
. . ) ) Juseong Song, Hanjin Lee, Bong-Soo Chai
13:20~ Focusing on User Reactions to League of Legends Skin Features I
Vhik0 (Handong Global University)

Can Tiktok influencer Help to Build Brand Awareness? The impact of short video created by the
influencers in TikTok on consumer attitudes and purchase intention

A
Siham, Yeonyeo Jin, Maengneung Lee,
Jae-won Choi(Suncheon Hyang University)

3, 01, 0|YS, ATREHIHSD)

[=H] o=

HMZF0 SNSHAIS S-40] AH|X} B0 O|X|= Sg¥
Effects of Product Type and Characteristics of SNS Posting on Consumer Attitudes

HOX], You Kexin, Chen Jiapeng, Guerin Tanya,
Ma Meng, B (2{tystw)

Yeaji Yeon, You Kexin, Chen Jiapeng, Guerin
Tanya, Ma Meng, Cheol Park(Korea University)

BERTopicS 8%t Y& MHZ2IH0|M ALK} O 24 £& : HO|HAUEL 7I7IQUES A=
An exploratory study on user satisfaction factors of webtoon applications using BERTopic:
Focusing on Naver Webtoon and Kakao Webtoon

E|CH2, WA, RIEETI(EHITS)

Daun Choi, Saeyeon Maeng, Kyung Jin Cha
(Hanyang University)




SI=2ITAH|ASHS|-|CEC 2024 S§tEAHIsHa 3

Al 2 GIO[E] 7|22 gkt MY / & : HI 12 (a2 stu)

G3 ) . - L
The Current Status and Outlook for Al and Data Technologies / Session Chair : Kihwan Nam(Korea University)
RIS 7|7A0H] ASEZ AJAE] Jhe ards, &0, ﬂ%%,..’:'g-’.v_‘-,?—%—?—(%"oilé".:‘!?ilol)
Development of Intelligent Mechanical Equipment Performance Inspection System Seongho Park, Hyomin Kim, Eunyoung Byun,
P 9 quip P v Sangjoon Kim, Jongwoo Woo(LSMK Co.)
Y A 2MS QI8 ASX S XA J2HE 7|4t 2E2X| 88 7|E 5 OlAI5t, Hiadt, 2, FTI(QIT]Y)
The Trends of Fusion Technology Between Artificial Intelligence and Ontology Based on Knowledge | Sangha Lee, Hyunkyu Park, Yeonwook Kim,
Graph for Battlefield Situation Analysis Gene Choi(INFINIQ)
23 St SIXIE Q5 XP7HAA £ (self-reflection tool) CIXIQ! &
HSLIH0|M 7|&(communication technology) X2 7HSA0 CHSH EfAY 23 IE2Nsm)
14:50~ Exploring the Design of a Self-Reflection Tool for Patients with Type 2 Diabetes and Hyeryoung Kim(The Catholic University of Korea)
: 6- 10 the Opportunities for Applying Communication Technology
iy " - WU HAOXI, D& (MEthsty
Impact of Information Diversification on Stock Investors' Disposition Effect Decisions: TEEEE)
L . . WU HAOXI, Joon Koh
A Multi-dimensional Perspective from Corporate Internal Messages to Al Technology ) L
(Chonnam national university)
oYU M HI0|E R84 24 : 22101 P2P HEWH 248 FHC= SUMNHSHI8XIF 28XTL)
Evaluation of synthetic data utility in finance applied with P2P lending loan analysis Minchae Song(NongHyup Financial Group)
&S ZIKO|(AK S| H|EHO|
Self BI GJOJE} B3} 2! HOJE} 23t 22| B0t Al SR DEEEEEARD
- ) . e-won Jung, Jung—min Kim
Self Bl Data Standardization and Data Rights Management Best Practices v W ung. Ju .g .
(Samjeong Accounting Corporation)
Ga HE HOHSI Tato|HA| / ZHE - QIRIG(SACHSt)
Information Security and Privacy / Session Chair : Jinyoung Min(Chung—Ang University)
Mold, MErE=EESL7|E S,
QI5X|s EE LI SHDID 215 7|8 A7 (UGS Em))
Avrtificial Intelligence Platform Distributed Identification DID Authentication Techniques Ha-ryeong Cheon, Bong soo Chai
(Telecommunications Technology Association)
OIZITt, ==, HIE,
OFAIR (IR M HEA7|235]) O[3HRI(GHEINEHD
714 HAOIS] Al 712 K9l BlOJE} BH2) 2 7 GUBERERSTEES), IR EEIED
A Study on Al-Based Personal Data Management Model in the Virtual World n fyu e, Bong »o0 a|,. |.n yung sung,
Sangoon Yang(Telecommunications Technology
Association), Hanjin Lee(Handong University)
IT71%2 ESGZHO| AH|X} TLOHQ|=0f O|X|= & - AIXIE & MH|A SHCZ2 =9, QICHEH2chstw), O[SHEI(GhaThStu)
16:20~ | The impact of IT company's ESG management on consumer purchase intention - Won Kook, Daehwan Min(Korea University),
17:40 | focusing on Al products and services Han jin Lee(Handong University)

B ALRQ 7[to] SX} HiHst Wl MR AAHS (0=

Optimizing Investment Based on Attack Scenario: Targeting Hospital Information Systems

UZIQ, B, ZIENN(EEThstm)
Kun woo Park, Byung jo Park, Tae sung Kim
(Chungbuk University)

SEYS M S S8 XY HAEE 25 o7

Study on Digital Privacy Protection using Decentralized Identity System

151, HAD|(0[3H01RITHE )
Hwa Jeong Hwang, Sang Mi Chai
(Ewha Womens University)

Node.js Q&4 2E2| FH0| tiSt ASSH| 7|%: GitHub Actions2t npm audit &
Automatic control technique for vulnerabilities in Node.js dependency modules:
Utilizing GitHub Actions and npm audit.

AN, ZEfM(ES st
Daeseok Kim, Taeseong Kim
(Chungbuk National University)




IT71& AHIX A4S X EHE / E4E : HAH(SHE)

H1 i . . . N
Consumer Behavior and Attitude toward IT / Session Chair : Soyeon Kwon(Dongguk University)
0|AHHA AR 40| X|£0[22=0 0jX|= He MA MENG, Br&(2{chstu)
Effect of Al Chatbot Characteristics on Continuous Use Intention: A Comparison of Korea and China MA MENG, Cheol Park(Korea University)
KOrUX |0t 7|S& LUX|MO0| MGPT &40t X|£0[22=0f 0|Xl= B 2E0 s(THE)
Effects of Self-Congruence and Functional Congruence on Chat GPT Familiarity and Continuous ’ -
Use Intertion Jun Mo Kang, Cheol Park(Korea University)
QIZX[s g2 229 ﬁEHI?}in EH=Qf -_rLEfH.QIlEOil UI%IE I ‘ . sR SR(T0ED)
The Effect of Consumption Value of Artificial Intelligence Companion Robots on Attitude and -
Purchase Intention Chae Hwan Baek, Cheol Park(Korea University)
09:00~
. Z30| ADIE 201 HO|H0| X|ZIE[ENT} KO RO|Z 0l D|X|= Hat . .
10:20 | =0 A0S S0V HH0| AAGEM MOS0 0lRi= 3 . . CHEN JIAPENG, BFi(Dichst)
The Effects of Smart Unmanned Convenience Store Characteristics on Perception Benefits and . R
Reuse Intention in Chin Chen jiapeng, Cheol Park(Korea University)
=X OF E[MYYU(AKSHHSEH
O 0O et FES 2157t AUIR NN DIl B (5B, e, AT
. . . ) o Kyeong-jeong, Yumong,
The Impact of Extreme Reviews on Purchasing Travel Products on Consumer Decision Making yeong J g 9 R
Jae won Choi(Suncheon Hyang University)
Fe SH2, A (=M
Exploring the Impact of Explosive Texts and Images in e WOM Communication on %T ) =S i (. Hetad) )
Consumer Behavior Liu Liwan, Myung hwi Ho, Jae won Choi
(Soonchunhyang University)
HIOJE] 7|8t KISRUESIA, T21T &1 / 5% : 4SF(MSUSL7|STHSt)
H2 Data—driven Local Government Innovation, and Participation /
Session Chair : Wook Joon Sung(Seoul National University of Science and Technology)
XRHRIE RPA 9] 2 28 ot OHEETISULE T E)
. L. Jaeyong Lee(Korea Research Institute for Local
How to Adopt Robotic Process Automation in Local Government o
Administration)
YR CIXIE & HOE Sl 2ot HAHE JHMEot 201 DR{e)
How to Improve the Legal and Institutional Framework for Digital and Data—driven Innovation in ) -
Local Government Beop Yeon Kim(Korea University)
CIRIZ 71 B8 Q14T Folf 2Bt o1 grstEsrEaEaTe)
13:20~ . = L Sudong Kim(Korea Research Institute for Local
A Study on Digital Technology Awareness and Participation L .
14:40 Administration)

Discussant

ZHEEoIES)

Chul Kim(Ministry of the Interior and Safety)
ESHICES AR SEMED)

Young Min Park(Korea Local Information
Research & Development Institute)
OIZS(BAX Y7L

Kyungeun Lee(Korea Research Institute for
Local Administration)
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ZAl2H 3 02|30 Al / 2K : ATHE(EE7 &3 ADLEAIE])

H3 » . : ) . .
Cities, Environment, and Al / Session Chair : Jaehoon Yang(Advanced Institute of Convergence Technology—Smart City)
HMEA YS(STATEHT
HRYS 0185 WS BXM O[0|X| 7 jot:ng jé:n; L“ Té o
L - ) . u , Hyun Kw
Image classification of traffic signs using deep learnin .
9 gns using deep g (Korea Military Academy)
442, LEjs|, HEFE, MA, Aoz
SOXHHEHT
QRIS SIXIS U3t HIolE 47180l H SIX| MK GaEomden
. . . . . Gyeongean Kim, Taehui Kim, Bokyung Kwon,
Determining the best location by examining the locations of mailboxes .
Sungyeon Oh, Yaeri Kim
(Seoul Women's University)
O5IM BHE=(5IOk0RIHEH T
X7k 8 TH B 912t 261 2 MBI KOt TN, SRR EEOIED
. ) . . eunseo Yu, Hyodong Ha
14:50~ | Proposed Mobile App Service for Sustainable Fashion Ecosystem Y 4 , g .
16:10 (Hanyang Women's University)
HHOI oHRM, MiES| WM, Stas
510k 3t
OUT|is 78t ME7| B AIAH 24 2 4 (HOHChL)
Analysis and design of artificial intelligence—based waste classification system Jeong in Pyo, Yoon seo Han,
v 9 9 Y Song hee Baek, Seo hyun Park, Hyo dong Ha
(Hanyang Women's University)
HHEZI, 224, 01%E, 889, AN
5| Al
TS YRS I TAER S2AUS AE 2 i (E5==3A) |
) - . . ) Seongjin Park, Eunkyung Choi,
Development of highway Black Ice Al prediction model based on machine learning algorithm . . .
Hyeonggeun Lee, Jungeui Hong, Jiyeon Kim
(Korea Expressway Corporation)
H4 ITAY U 7|&8M / 212 : HE(MSAIZost)
IT Management and Technological Innovations / Session Chair : Jaehoon Jung(University of Seoul)
MH|A F2oF ZH 7|HHo| HEHAAM 2 OtR4A4 712 ZH Jie 45 ¢ UM, ZIES(HHEH)
Empirical Study on Developing an Pricing Model for Application System Outsourcing Based on Heesun Kim, KwangMook Choi
Service Quantity and Quality (HYUNDAI AutoEver)
QISXsS &8 7|9 71& i Hut 289, ZHE(S3Et)
The Impact of Corporate Technological Innovation Utilizing Artificial Intelligence Haoran Sun, Hyundo Choi(Dongguk University)
CIXIE H2to] =gt 20i| 0|X|= gt Mg, 2 (S=0st)
A study on the impact of digital transformation on corporate internationalization operations XU YUE, Hyeon do Choi(Dongguk University)
. L ) . . QMM SEFE, ATHA(EHITHSIW)
16:20~ | The effect of e-service quality in chat GPTs on service acceptance attitude through perceived value: -
. . . In Socheat. Wang Wenjun,i Jae won Cho
17:40 The moderating effect of innovativeness

(Suncheon Hyang University)

L4 OIS HEITE 0183t A ZH o7 S

Exploring ‘Potentially Competing’ Studies Using a Pivot and its Forward Citation Network

Hotol, Y S (S ntet S E AT Y)
Hanmin Jung, Jung Hoon Park

(Korea Institute of Science and Technology
Information)

S5 Iiolg LIEIT 2AIS S5t SIS THE 241 JIEL{FI0|ZA0]Z AIZOIS FHO2

Analysis of innovation diffusion patterns through patent citation network:
Focusing on Gartner Hype cycle for Al

AMO(E= e 7 |&7 | 21E 7 ),
P I(V SR Eim))

Sunah Shin(KISTEP),

Juyoung Kang(Ajou University)




’ 2024 - Fri 31st May PROGRAM

Industry visit program - LG Science Park

08:10~08:20 Gather at the entrance of the Science and Technology Convention
08:20~09:20 Travel to the LG Science Park by private bus
09:20~09:30 Registration

09:30~10:00 Introduction to LG Science Park

10:00~11:00 LG Innovation Gallery Tour

11:00~11:10 Go to LG Art Center

11:10~11:40 LG Art Center and Concert Hall Tour

11:40~13:00 LG Science Park employee networking and luncheon
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Workshop | : Bright Internet and Bright Al Workshop |

i
X
ot
[l
L
o

o Al in the Digital Landscape: Trust, Ethics, and Society

. Symb|0t|c Human—Al Interactions in Organizational Context ....................................................... 3
Babak Abedin(Macquarie University), Farhad Daneshgar(Victoria University)

* Bright Artificial Intelligence for Cryptocurrency Market:
Using Machine Learning to Explore the Role of Social Bots in the Luna Crash ««sseseeeeereeeees 4
Yanzhen Yu, Rui Zhou, Rongchuan Jiang, Feng Liu(Shandong University)

* Trade—offs between Benefits and Risks in Using Generative Al Applications:
Balanced or Blased? ............................................................................................................................. 5
Soo Il Shin(Kennesaw State University), Jin Sik Kim(University of Tennessee at Chattanooga),
Kyung Young Lee(Dalhousie University), One-Ki Daniel Lee(University of Massachusetts Boston),
Joonghee Lee(Appalachian State University)

* Why do you want to disclose personal health information to self-diagnosis
health ChatbOtSZ an inVeStigation Of riSk beliefs ............................................................................. 6
Zhaohua Deng, Manli Wu, Yiming Pei(Huazhong University of Science and Technology)

* Privacy Protection Investment in the Age of Al: Implications of Competition and
Regulation ............................................................................................................................................ 7
Siqi Li, Chao Fang(Xi'an Jiaotong University)

* Spillover Effect of Al-Generated Voice in Video Dissemination Evidence from Bilibili -+ 8
Zhen Yi, Wulin Shen, Yue Guo(Southern University of Science and Technology)

* Human or Artificial Intelligence First? Investigating Individual Perceptions
in Sequential Human_ArtifiCial |nte||igence Co”aborations ........................................................... 9
Bin Ling, Fei Cai(Hohai University)

e Advancements and Challenges in Cybersecurity and Risk Management

* A Deep Learning and Blockchain-based Decision—Making Framework for Malicious
URL Detectlon and |nte”|gence Sharlng ......................................................................................... ’|3
Prabhat Kumar(LUT University), Danish Javeed(Northeastern University),
Randhir Kumar(SRM University AP), A. K. M. Najmul Islam(LUT University),
Xin Luo(The University of New Mexico)
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on Customer Reputation .................................................................................................................... 76
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SHZITAH|ASIS|-ICEC 2024 S5t

M
pl
ot
e
=
tol

Al BHIAITH, AEIER01 Z==6l= s
Era of Al Economy: Startup-driven Change

o MSHIOIY: MSO| TE|T AE|H LS 5t IR S2 ZEHI oo e 131
AHS(ZLE ), MSEHTSH
Seoul Tech Meetup: Public-Private Collaboration Platform for Fostering Seoul's

Deep Tech Ecosystem
Jeasung Kim(MobilTech), SBA

AEIERIO| ZESHE Al LAISE: SIAAHQ ATFIZE oveeeeremrsssres s s 132
0|34&(Superb Al)

Public Adoption of Al - Driven by Startup

Hyundong Lee(Superb Al)

AR THS0{7H= ZEIR Q| ZEEHG} cereeerereresesrsesesessse st s 133
MSAZXI(Hudson Al)

Media Content Across Borders — Powered by Al

Hyunjin Shin(Hudson Al)

EOHIHLAZ QX|SH= O|O|K| AHAIS AJQ] BER rrvvererresrmressssrses s s 134
EHX|(AZOE)

Utilizing image—generating Al to maintain tone and manner

Hyeonji Hwang(Smoretalk)
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Search the bU”Wh|p eﬂ:eCt ............................................................................................................... ’|4’|
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Technology for Preventing the Distribution of lllegal Filming

Jinhyuk Song(ETRI)

AO|HZEH SHZS 2|5t PHIQY THA 7|& U IS ZEK|-THS T7|& THEE -oeverrerreressmsses s 195
HEHQURTA)

Mobile Forensic and Victim Detection/Response Technology against Cyberbullying
Munkweon Jeong(UMLOGICS)

29 Al
Defense Al

« 2C0HIO|A AIZ EIXHSH 2 2017|Q] ZEAIKEN S8 SFAF OTL wreeereeeeseeieessessses s 199
QTN 0|FL O[5 H(FSHZER
A Study on the Improvement of Surveillance and Reconnaissance Capability of Military
UAVs with On—Device Al

Jinseok Oh, Jongmin Lee, Heebeom Lee(ROK Joint Chiefs of Staff)
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SIS (B SR EER)

Application of Hyper—scale Al Foundations for JADC2

Jaehyuck Park(ROK JCS)

St Fa0f Al B AQ
0|Z5(3R=YATL)
Applying Al technologies and requirements development of Korean defense Logistics
Jun Ho Lee(KIDA Defense Resources Research Center)
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Analysis of military use cases of Al and development direction of ROK MND

Seyong Kim(ROK MND)
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The direction of sea power development based on Al technology for the construction

of an elite maritime force

Woon Ho Jeong(ROK NAVY)
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Development for defense Al training data inventory building

Jae Hoon Chung(ROK Marine Corps HQ)
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Generative Al in Defense Applications:
Strategies for Implementing Defense Hyperscale Al
Heesong Eom(KIDA Defense Data Research Group)
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; ' Healthcare Service and Digital Transformation
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AT (JIERILEHD)

Opportunities and challenges of digital transformation for healthcare

Kwangsoo Shin(The Catholic University of Korea)

B QUAJH| A QF (X reerrereresessennnsensees et e s 212
E| TS (SHapdH)

Hospital services and UX

Jinho Choi(HanWha Life Insurance Co., LTD.)

AR 2 HQZ CIX|EIEIA AH|A o 213
SIS (Rfo|THl TN )

Case study on digital healthcare services

Hyun Wook Han(CHA University)

7t5 20| OIZX|S MH|A: BISIT} RIHEF ERITEHS wweveveeserssseresssersssmssssosessssssssssessssssssse s 214
OIXIAHZE RZLH3tm)

Al services in nursing: Current status and challenges

Jisan Lee(Gangneung-Wonju National University)

@ AT71= SSKHIZ S0 AR
5 Al-based Public Service Innovation Cases

Al-LLM 7[8to] Z7LX| A 0471I | 28 FT Yok

CIXEESE™ ALY Al Z& AHHIE BAC

tifﬁl%f(ﬂﬂ?x%’gﬁ*fil’.‘_'%%)

How to promote the linkage and utilization of national knowledge information
through AI-LLM: Focusing on Al use cases of ‘Digital Jiphyeonjeon’

Sehwan Park(NIA)

MAMS AIZ 825F T2 Al 1 I Al AFY
0|”|2(°*=?XI'5’SEM2II| 2)
Public Innovation Utilizing Generative Al: Focusing on Generative Al Business Use Cases

Minho Lee(NIA)
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Digital twins and Al : Focusing on Al use cases in digital twin business

HyeRin Kim(NIA)

Al2 A5t s0E  ADEWE|X] ALY
0|A1|—I(°F=?XIZ’SEA 3zIse)
Innovating rural areas with Al: Focusing on Al use cases in smart village business
Se—hee Lee(NIA)
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IT Service and Business Models

o MABIAIZ SREH= ZHAD - ASH|O|Ef AMH|A THEE e e 223
QFXIS((Z)0t0|C| 0] =)
Development of emotional and experience data service using generative Al
Jinho Ahn(ID InnoLab Co., Ltd.)

. Cullnary Tag—Based Menu Recommendatlon System ............................................................... 224
AR5, BiEst 0|S T EH|01E)
Min-hye Gim, Byeong—hak Park, Ho-jin Lee(REDTABLE)

¢ HIFEE 7|2 22| OZ AN BESE BT oo 225
LY, AR, 257, e, S, 222, StES(SHY ORI Et W)
Researching an application to help manage pet records
Doyoung Kim, Hyunwoo Kim, Hyejin Choi, Suyoung Ahn, Narae Hong, Woori Jo,

Hyodong Ha(Hanyang Women's University)

o Q5 B HX|? AMAFHss FM HE AH|A AZ|| e 226
HOIZ!, 2Ctol, AMS, Eots, ZEF(SIAOIXIS), A2 (SHATHS), Stea(SHA0IACHS )
"What should | eat today?" Meal menu recommendation information service design
Yejin Kim, Dahae Yoon, SeoHyeon lim, HaNeul Jang, YoonJu Cho
(Hanyang Women's University), Sou Li Qui(Hanyang University),

Hyodong Ha(Hanyang Women's University)

* Exploring Meaningful Engagement on Hyperlocal in C2C platforms -«wxeseeressmmressssessneneenes 227
Ofori Henry, Juyoung Kang(Ajou university)

uR=0k Al S CIRIE S0
Al and Digital Innovations in Education

o JO1Z T BEMS E5H SLOIA|0LY] ITOIZI0|H QTEI= SKillOf] ZESE GITL wveeeeeeieiei e 231
OfTiet, O| S (IS L)
A Study on Skills Required for IT Professionals in Southeast Asia through Analysis of Job Postings
Jin Baek Yi, Chung Kwon Lee(KEIMYUNG University)

o DIDSTFRHUA Al TIF2O0f| CHBE GITL werrvererresrereeesssnssesie et s 232
Lisi0| (3t 2520t e))

Ho =

A Study on Al Subjects in the National Curriculum
hyeonmi Rha(KRIVET)

Al CIX[E WA, CIX|E 7|8 DREBIAMES Q| ZUEIDp | weoevevererseeemsemsssssnsss s, 233
QIEE, 0 (A 2st)

Al Digital Textbook, Issues and Challenges for Digital based Educational Innovation

Junhong Min, Mi Ryang Kim(Sungkyunkwan University)

HIAE OH0|Y 7|HES SR8 [T KISE] TP M| wereererssrersserssnsssssesss sttt 234
FAUMZTHEW), 22U (SIAAMO[H IS ), SHES(SHIOIRI St W)

Designing IT Job Training Course Using Text Mining Method

YoungMin Yoon(Seogang University), Chang—-bae Moon(Hanyang Cyber University),
Hyo-dong Ha(Hanyang Women's University)

2101 WS AAEIOA SHIRIO] STAIBFE Bt AJAE AH| wreverereeseeresssessses eesssssssss s 235
S (YA H LS W), SIS (RIY XIS W), MRS (et=1tet7| ST E) ,
EHOI2(0|2t I XITHEE )

System design methodology for activating student engagement in online

education system
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Changbae Mun(Hanyang Cyber University), Hyodong Ha(Hanyang Women’s University),
Minjong Cheon(Korea Institute of Science and Technology),
Ye Eun Nam(Ewha Womans University)

HIHHANE RO M2 02Xt MHEE0| O|X|= 2101 2ot H !

HONSH H{ W IHE 2 TS ZEAIO B ettt s 236
71, RHEZI(SHSTHSt)

A study on factors affecting user satisfaction according to non—-face—to—face channel type :
Focusing on H University’s extracurricular program

Ki Seok Hwang, Kyung Jin Cha(Hanyang University)

Track G

CIRIE siag 3l
Digital Innovations and Regulations

- HOIRE LIRS (S A) WXIS I3t DT I XIS O FIT HOH G v 241
&7, DICYHD TSt m), O|SHRI(SHE I3t )
A Study on Framework and Automated Security Diagnosis Method to Prevent
Personal Information Dark Patterns
Jinsu Song, Daihwan Min(Korea University), Han Jin Lee(Handong University)

AAES Al SXIO)| THE SHQ Q| TH| QU EBF D AJAFR] oeveeesesereeesesssssssssssssessssssssssssssssssssssssssssssees 249
20, A (St

Global Trends and Implications of Regulatory Legislation of Generative Al
Seong-Ah Hwang, Hun-Yeong Kwon(Korea University)

EU ZXHEHO| [HE 2201 ZaHE JFH| SIZE D AFZ| GHTL eoereererermersn s 243
B, HAS(2{THSt)

A status and case study on large online platform regulation in EU Competition Law
So-Jeong Bae, Hun-Yeong Kwon(Korea University)

FEEIAC| EQ00 M2 JHAHEES Q149 Xj0[: WK7[2 Y WKF AKT|ZE Af| oo 244
o|gzt, HEM(Z=stu)

Differences in perception of personal information protection based on information

managers’ characteristics: Cases of educational institutions and affiliated with the

office of education

Jungran Lee, Taesung Kim(Chungbuk National University)
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AQIX|, ZHAM(ZLEt)
Research on self-regulation under the Virtual Convergence Industry Promotion Act
- Focusing on the Temporary Standard System
Min-Ji Shin, Baek-Seo Kang(Chung-Ang University)

In the Era of Al, A Convergence Strategy of Humanities, Technology, and Management -+ 246
LES(EY3)

Chul-seung Kang(Chung-Ang University)
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IT. Media, and Game industries

st2 38X o 222| ZHUETF OTT(Over The Top) FEMEH0)| O|X|= B 24

IO_|E|_-”A|o|- OTT __I_Léxl. _E_A_"I% %6” .................................................................................................... 249
Q7|8 IcheH(rastie), |3t (StEtHEt )

Analysis of Factors Affecting the Subscription Choice of Korean Wave Content_

Through the Analysis of Indonesian Viewers of OTT Content ‘The Glory’

and ‘King the Land'

GiTaek Oh, DaeHwan Min(Korea Univ), HanJin Lee(Handong Univ)

Analyzing the Influence of Payment Models and Visual Elements on the Success of

Open Wor|d Adventure Games: An Empirica| ApproaCh ............................................................ 250
AMT, 28, 2ES, MUI(GHIT )

Seohyun Kim, Jungun Moon, sungho Cho, Minsoo Shin(Hanyang University)

MEd AIE 0|8et AlY AZI AHAEOIO[FO| IHE AH|0|He| =87 AT -

2|7 QE HFE A7 7|50|| 5t AFRXF HFS 2 ZAIOE wrrrerrerireerisssisess st 251
dgit I, Y, 354, 0|8, ME4(EHSIHEt)

A Study on Gamers’ Acceptance of Game Skin Customization Using Generative Al:
Focusing on User Reactions to League of Legends Skin Features

Gangsan Kim, Guwon Yang, Daesung Oh, Juseong Song, Hanjin Lee, Chai Bong—Soo
(Handong Global University)

Can Tiktok influencer Help to Build Brand Awareness? The impact of short video

created by the influencers in TikTok on consumer attitudes and purchase intention -« 252
Al 3, ZISi0], 0|E, AThed( M)

Siham, Yeonyeo Jin, Maengneung Lee, Jae—won Choi(Suncheon Hyang University)

HZL80 SNSHAIZ EAM0| AH|KF EHEEOf| OJX|S SBF woverereremssessssesssessss e 253
HOIX|, You Kexin, Chen Jiapeng, Guerin Tanya, Ma Meng, 2} Z(122{CHStW)

Effects of Product Type and Characteristics of SNS Posting on Consumer Attitudes

Yeaji Yeon, You Kexin, Chen Jiapeng, Guerin Tanya, Ma Meng, Cheol Park(Korea University)

BERTopicS &8¢ & OHZ2[AH0|M ArSA 2HE QA EE ¢

HIO|HHYE D} FIFIQUES TAIOF ettt 254
E|Ch2, WAHH, RHZTI(SHATHS)

An exploratory study on user satisfaction factors of webtoon applications using

BERTopic: Focusing on Naver Webtoon and Kakao Webtoon

Daun Choi, Saeyeon Maeng, Kyung Jin Cha(Hanyang University)

Al 3! HIDIE J1SY] 2igka HE
The Current Status and Dutlook for Al and Data Technologies

KISS 7)HIATH| ASTIZ AJAE] JHEE oo e 257
BHS, 480, HEE, UME, SER(HUAAH0])

Development of Intelligent Mechanical Equipment Performance Inspection System
Seongho Park, Hyomin Kim, Eunyoung Byun, Sangjoon Kim, Jongwoo Woo(LSMK Co.)

A ALS HMS |51 OIZX ST XAl JT 7|t QEZX| 83} 7|2 S8F vvveevresrrsss s 258
O|AtSt, Bisid, AN, & T(QIOY)

The Trends of Fusion Technology Between Atrtificial Intelligence and Ontology

Based on Knowledge Graph for Battlefield Situation Analysis

Sangha Lee, Hyunkyu Park, Yeonwook Kim, Gene Choi(INFINIQ)
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LB == etu)
Exploring the Design of a Self-Reflection Tool for Patients with Type 2
Diabetes and the Opportunities for Applying Communication Technology
Hyeryoung Kim(The Catholic University of Korea)

* Impact of Information Diversification on Stock Investors’ Disposition Effect Decisions:
A Multi-dimensional Perspective from Corporate Internal Messages to Al Technology - 260
WU HAOXI, 1 &(HtHstw)
A Multi-dimensional Perspective from Corporate Internal Messages to Al Technology
WU HAOXI, Joon Koh(Chonnam national university)

« 28910 &AM [|0|E| S8A Bl : 2210] P2P IS BMS ZAIOE wrrrrrrsrrers s 261
SUMNHSHS X 28ATL)
Evaluation of synthetic data utility in finance applied with P2P lending loan analysis
Minchae Song(NongHyup Financial Group)

« Self Bl G|O|E] TEZ5} L HO|E] ZGH THE| HEOE ARF| wrevererrersrrsmesssssmmsinsss st 262
Holl, A-2(REEAL)
Self Bl Data Standardization and Data Rights Management Best Practices
Hye-won Jung, Jung-min Kim(Samjeong Accounting Corporation)

B 0t 51 ZAL0IHAL

Information Security and Privacy

¢ OIZX|S ZHE ALY ZH DID OIZT 7| GITL crorrermmrimerrmismsissssss s st 265
Motd, Me=GH=EEESMI|IE ), OGS ist)
Artificial Intelligence Platform Distributed Identification DID Authentication Techniques
Ha-ryeong Cheon, Bong-soo Chai(Telecommunications Technology Association)

o 7HAF MIAIOIAMCQ] Al 7|EE ZHOT HIO]E] ZHE] B EFL coreeeiec et s 266
OJFIT, R4 MUIZ, UMS(IRHEEMI|SHE), 0|3 FI(SISLHatm)
A Study on Al-Based Personal Data Management Model in the Virtual World
Jin Kyu Lee, Bong—Soo Chai, Min Kyung Sung, Sangoon Yang
(Telecommunications Technology Association), Hanjin Lee(Handong University)

- IT7/249] ESGZHO| AHIXF TUHOIZ0 DIXIE 3 - AIHIE H MHIA FHOR o 267
2 9, DiCHEHTRChstm), OfHI(SHE I atm)
The impact of IT company's ESG management on consumer purchase intention -
focusing on Al products and services
Kookwon, Daehwan Min(Korea University), Han—=jin Lee(Handong University)

o 2 LR 7|HIO] EXt £|K{5): MY MEH A|AEIS [HAFO R e s 268
2749, BEE, LB (S S0Hstm)
Optimizing Investment Based on Attack Scenario:
Targeting Hospital Information Systems
Kun—-woo Park, Byung—jo Park, Tae-sung Kim(Chungbuk University)

o EFZSOIS| Al HIAIZ E6 CIX|E JHOIRIE HB GITL i e 269
3P, x40|(0]St0IRIHS )
Study on Digital Privacy Protection using Decentralized ldentity System
Hwa-Jeong Hwang, Sang Mi Chai(Ewha Womens University)

* Node.js /&Y RE2| FAXO| St XtSSH 7|H: GitHub Actions2t npm audit Z& e 270

AthA, HENN(E =)

Automatic control technique for vulnerabilities in Node.js dependency modules:
Utilizing GitHub Actions and npm audit

Daeseok Kim, Taeseong Kim(Chungbuk National University)
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IT71£ AHIZI 2= 3 EH=
Consumer Behavior and Attitude toward IT

e O|HHA AIRHE EMO| X[L0[2OE 0| OR[S BF wrrerereerrererseessesssssnsisis s 275
MA MENG, B H(n2{thstu)
Effect of Al Chatbot Characteristics on Continuous Use Intention:
A Comparison of Korea and China
MA MENG, Cheol Park(Korea University)

AOIUX| 1t 7|5X UX|[H0| HGPT Tl X[E0[ L0 O[R[= FEF ereerrrerersmimse s 276
ZED, H F(TEtw)

Effects of Self-Congruence and Functional Congruence on Ghat GPT Familiarity and
Continuous Use Intention

Jun—-Mo Kang, Cheol Park(Korea University)

OIZX|s ] 20| AH|ZHR|7} ENEQ TLOHOIEEOY| DIR|S QB wrveeersserreressssssseessssessssssssssssssessssnaas 277
wxHEt, 8 E(22CHela)

The Effect of Consumption Value of Artificial Intelligence Companion Robots

on Attitude and Purchase Intention

Chae—Hwan Baek, Cheol Park(Korea University)

Z20| AOIE 20| MO|F0| X|ZHS{EH D} XHO| RO 0| D[RS FEF -erverrereereesseemsssnss s, 278
Chen Jiapeng, 8 Z(12{C{&tw)

The Effects of Smart Unmanned Convenience Store Characteristics on Perception

Benefits and Reuse Intention in China

Chen jiapeng, Cheol Park(Korea University)

CISHANE JLOHOf| CHB 2EHM 2571 AH|KF QAFZREO| O|RK[S GEF -eoverevemereesrmesssesnss s 279
HEHE, f 3, AMA(EHSUE)

The Impact of Extreme Reviews on Purchasing Travel Products on

Consumer Decision Making

Cho Kyeong-jeong, Yumong, Jae—won Choi(Suncheon Hyang University)

Exploring the Impact of Explosive Texts and Images in eWOM Communication

on Consumer BehaVior ..................................................................................................................... 280
0192, T3, FRYRAEHSHS!D)

Liwan Liu, Myung-hwi Ho, Jae—won Choi(Soonchunhyang University)

HIOIE] 712 RIgAEsia, o010 2ol
Data-driven Local Government Innovation, and Participation

N
o
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o X[YAFX[SHH RPA =2 3 &8 diot
0| E(Ct=m X[ LHHAL)
How to Adopt Robotic Process Automation in Local Government
Jaeyong Lee(Korea Research Institute for Local Administration)

o« X|ERE0| O|X|E U H|0|E] HAIS QI8 ML JHAEIOE crovreeiiries s 284
A (T2 CHstw)
How to Improve the Legal and Institutional Framework for Digital and Data—driven
Innovation in Local Government
Beop-Yeon Kim(Korea University)
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A Study on Digital Technology Awareness and Participation

Sudong Kim(Korea Research Institute for Local Administration)

SEEE

Discussant

d H(HYANT)

Chul Kim(Ministry of the Interior and Safety)

Sl (el N s PSE=p] e )

Young Min Park(Korea Local Information Research & Development Institute)

01ZS (3R Y APR)
Kyungeun Lee(Korea Research Institute for Local Administration)

SAIREEZ 213 Al
Cities, Environment, and Al

« HYYS 0|28t WE HEX|I O]O]K| B2 wrrrrerrrrmrrrrersssinss st st
355, d A(ETArHE)
Image classification of traffic signs using deep learning
Hoseung Jeong, Hyun Kwon(Korea Military Academy)

« OHEO| QX|Z HIEBt H|OQHE LT{BEO F|F] QIRK| AEL corvrerrrrrssersssiisssissiiss st
LA, ZEHE|, HEZA, QMH, 20|2|(MSOIXI St )
Determining the best location by examining the locations of mailboxes
Gyeongean Kim, Taehui Kim, Bokyung Kwon, Sungyeon Oh, Yaeri Kim

(Seoul Women's University)

o X|A7HS3H T MERHIZ Q|5 EHFR O AJH|A FOb wrreerrrrersrmsemrieissereiiss st
M, StES(EHLNAISt )
Proposed Mobile App Service for Sustainable Fashion Ecosystem
Hyeunseo Yu, Hyodong Ha(Hanyang Women's University)

e N A B R = N = R S
B!, SHRA, W5 3| BIMP, SteS(SHAFOIAIHS! )
Analysis and design of artificial intelligence—based waste classification system
jeong in Pyo, yoon seo Han, song hee Baek, seo hyun Park, Hyo dong Ha
(Hanyang Women's University)

. 7|71|3_||-§ OEPEE_|§ 7|I:|l_r J_l__i_.kl_Eg EEQOE*% A|0=||§ E'.—é-_' 7|.|l=|Er ...........................................................
HHEZI, 23, 012, 859, XAA(GI=EZSA
Development of highway Black Ice Al prediction model based on
machine learning algorithm
Seongjin Park, Eunkyung Choi, Hyeonggeun Lee, Jungeui Hong, Jiyeon Kim
(Korea Expressway Corporation)
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IT Management and Technological Innovations
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L3, ZZ=F(UHLE0H)

Empirical Study on Developing an Pricing Model for Application System Outsourcing

Based on Service Quantity and Quality

Heesun Kim, KwangMook Choi(HYUNDAI AutoEver)

OIZX|SS B35 70| 7|E SIAl AT} vt s 208
23A, ZH(S=Hetw)

The Impact of Corporate Technological Innovation Utilizing Artificial Intelligence

Haoran Sun, Hyundo Choi(Dongguk University)

CIX|E HEH0| ZH|SF LB O]RK[S QB crerverrererrrersmssssimsmsissssstis s e 209
M g, 2 (S=ete)

A study on the impact of digital transformation on corporate internationalization operations

XU YUE, Hyeon-do Choi(Dongguk University)

The effect of e—service quality in chat GPTs on service acceptance attitude
through perceived value: The moderating effect of innovativeness =« 300
QLTS YRF, FNREHEHSt)

Ay OL—L—y

In Socheat. Wang Wenjun, Choi Jae—won(Suncheon Hyang University)

O D01 HEYTIE 0|28 ‘AHHE ZIZH GTL EFA o 301
B30, SR EHE A7)

Exploring ‘Potentially Competing’ Studies Using a Pivot and its Forward Citation Network
Hanmin Jung, Jung Hoon Park(Korea Institute of Science and Technology Information)

S5 DjQIg HEQT 2AIS S5t SMSHM TS 24):

THELASIO|ZALO|Z AIROFE ZTAIOE crvererrererseeet ettt s 302
AMOHEH=E IS &7 |27 HY), 23 B(Or=0Hat)

Analysis of innovation diffusion patterns through patent citation network:

Focusing on Gartner Hype cycle for Al

Sunah Shin(KISTEP), Juyoung Kang(Ajou University)
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Symbiotic Human-Al Interactions
in Urganizational Context

Abedin B.? and Daneshgar F.°

Macquarie Business School, Macquarie University
E—mail: Babak Abedin@mgq.edu.au

VU Sydney, Victoria University
E—mail: Farhad.Daneshgar@vu.edu.au

Abstract

This paper proposes an untapped synthesized theoretical framework exploring various concepts and
related attributes that characterize symbiotic relationship between human and Al in organizational context.
The research methodology of the study is constructivist grounded theory, and the proposed framework is
built in piecemeal by adopting theoretical sampling and selective coding methods, while closely observing
theoretical sensitivity when analyzing the results. The proposed theoretical framework is expected to
expand research and practice in the field of artificial intelligence by providing an analysis and design platform
for mapping contextual requirements such as decision making and ethics requirements with various
attributes of symbiotic human-Al relationship. The theoretical perspective of the study is rooted in the
human-Al symbiosis the latter explains underlying ontological assumption adopted in the current study.
The study resulted in identifying five concepts as the first-layer concepts of the proposed framework,
corresponding to three categories ‘goal of symbiosis’, ‘context of symbiosis’ and ‘conduct of symbioses’.

a KEY WORDS Huma-n—AI relationship, grounded theory, t.heoretlcal framework,
organizational context, human—Al symbiosis
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Bright Artificial Intelligence for
Cryptocurrency Market: Using
Machine Learning to Explore the
Role of Social Bots in the Luna Crash

Yanzhen Yu?, Rui Zhou®, Rongchuan Jiang®, Feng Liu®

#Shandong University
E—mail: yuyanzhen@mail sdu.edu.cn

bShandong University
E—mail: gregoryzhou@mail sdu.edu.cn

°Shandong University
E—mail: jiangrongchuan@mail,sdu.edu.cn

dShandong University
E—mail: liufeng@sdu.edu.cn

Abstract

The large number of social bot activities conducted by cryptocurrency manipulators to affect the market
price highlights the need to examine the important role of social bots. This study focuses on whether social
bots play a critical role in cryptocurrency manipulation and explores the underlying mechanism. To examine
the influence of bots on the cryptocurrency market, we employed 15 machine learning models to analyze
33,281 tweets obtained from Twitter and Luna price data for 1,032 time points from 15th April to 27th May
2022. The results indicate that fake news created by bots on social media may have manipulated investor
sentiment, thereby contributing to the price collapse of Luna during its crash. By highlighting the difference
between the sentiment of social bots and human accounts, this study also contributes to the existing
literature by exploring the mechanism of bot manipulation.

a KEY WORDS Social- bots, Lupa crash, Cryptocurrency manipulation, Sentiment analysis,
Machine learning
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Trade-offs between Benefits and
Risks in Using Generative Al
Applications: Balanced or Biased?
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Abstract

Generative artificial intelligence (GAI) (e.g., ChatGPT) has gained attention from the public and its use is
not uncommon. Our research considers both the benefits and risks of using such GAl applications from two
theoretical perspectives: reasons and rational choice theories. Additionally, we investigate whether and
how the trade-offs between the benefits and risks of using GAl applications influence users’ inclination to
use them. We incorporated benefits (perceived convenience and intelligence) and risks (privacy,
transparency, authorship, and social concerns) in the research model and tested hypotheses using a
polynomial regression analysis with survey data. Detailed discussions and implications are as follows.

Generative artificial intelligence, rational choice theory, reasons theory,
©) xevy worbs | J Y v
ethical concerns
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Why do you want to disclose
personal health information to
self-diagnosis health chatbots:
an investigation of risk beliefs

Zhaohua Deng®, Manli Wu®, Yiming Pei°
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bHuazhong University of Science and Technology
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E—mail: pym2220208784@163.com

Abstract

This study aims to examine how risks of Al in healthcare relate to users’ health information disclosure
in using health chatbots. This study first applies the Latent Dirichlet Allocation technique to identify risks
associated with Al in healthcare. This study then examines the effects of risk beliefs on individuals’ health
information disclosure, with a focus on the mediation role of cognitive and affective trust. An online survey
with 262 valid responses indicates that information accuracy risk, information readability risk and
algorithmic bias are negatively related to cognitive trust; communication barrier and liability risk are
negatively related to affective trust; cognitive and affective trust are positively associated with health
information disclosure intention. By developing a model to clarify how risk beliefs relate to personal health
information disclosure intention, this study provides actionable guidelines for platform managers and
designers to cope with the risks of the platforms and encourage health information disclosure.

a KEY WORDS iilil—od;igr;:oms, health chatbots, risk beliefs, trust, health information
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Privacy Protection Investment
in the Age of Al: Implications of
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Abstract

Accelerating the development of artificial intelligence (Al) enhances users’ experience with consumed
services but also exacerbates concerns about privacy. Generally, users’ purchasing decisions hinge on their
preferences and price, and the emergence of privacy concerns compels platforms to augment their privacy
investments to attract more consumers. This study aims to investigate pricing and privacy investment
decisions under competition and asymmetric Al capabilities. Specifically, we explore how a firm's Al
capability influences its privacy investment, whether and when firms with inferior Al capabilities increase
privacy investments, and how government regulation impacts firms’ privacy investments. While increased
firm Al capabilities typically benefit social welfare, consumers may suffer. Furthermore, considering
asymmetric privacy investment abilities, social welfare declines with Al capability when Al-powered firms
have advantages in privacy investment or struggle with privacy management while consumer privacy
concerns remain high. Finally, we examine the effects of mandatory standards on both firms.

a KEY WORDS Al, privacy protection, competition, regulation
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Spillover Effect of Al-Generated
Voice in Video Dissemination
Evidence from Bilibili
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Abstract

As demand for online video grows, artificial intelligence (Al) technologies, such as Al-generated speech
and images, have been used by video creators to improve production efficiency and make profits. However,
little is known about the spillover effects of Al tools, particularly Al-generated voice, in video dissemination.
We studied the impact of Al-generated voice through an analysis of 129 videos on Bilibili. Applying the panel
vector autoregressive model, the results show that Al-generated voice is less effective in promoting video
than human voice. Although Al-generated voice improves production efficiency, it decreases video
dissemination and audience engagement, which might negatively affect the profit of creators. Further
analysis found that this effect reflects two different speech features and people's differences in
preferences for them, providing video creators with a basis to re—evaluate when using Al-generated voice.

a KEY WORDS PVAR, Al tool, Information dissemination
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Human or Artificial Intelligence
First? Investigating Individual
Perceptions in Sequential
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Collaborations
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Abstract

Many organizations are already adopting the collaborative approach of humans and Al for
decision—-making, which will become a trend in the development of technology. In two—stage decision
making, different sequential arrangements of humans and Al may have different results in influencing the
psychological perception of individuals. In this study, a dual moderation model was explored using the
sequence of humans and Al (humans before Al or Al before humans) as the independent variable,
individuals’ two perceptions of justice (procedural justice and distributive justice) and satisfaction as the
dependent variables, and outcome favorability and capabilities of Al as the moderating variables. The
research model was tested stepby—step through three online scenario studies. Study 1 tested the main

effect of the model, and Study 2 and 3 tested the two moderating effects, respectively.

a KEY WORDS Human-Al collaboration, decision making, sequence, justice, satisfaction
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Abstract

This paper introduces “URLGuard”, a decentralized decision—-making framework for detecting malicious
URLs and sharing threat intelligence. It addresses the limitations of existing systems, such as high false
positives, single—point failures, cyber—attacks, and compromised user privacy. This paper adopts a
computational design science approach to design a decentralized decision—-making framework, named
“URLGuard” for malicious URL detection and threat intelligence sharing. The “URLGuard” employs a
two-step deep learning model. The first step, “URLFeatureNet”, extracts and processes URL data,
reducing noise and enhancing feature robustness. The second step, “DeepDetect”, analyzes and identifies
harmful URLs. A blockchain-based system with a token-based incentive is used, promoting user
participation while maintaining anonymity. It integrates “DeepDetect”, a reputation-based consensus
mechanism, and a continuous learning model for robust threat intelligence management. The utility of
“URLGuard” is demonstrated using ISCX-URL2016 and Kaggle’s malicious URLs datasets. It serves as a
decision—support tool for various stakeholders, providing robust protection against malicious URLs.

a KEY WORDS Blockchain, computational design science, cybersecurity, deep learning
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Enhancing Credit Risk Prediction
Through an Ensemble of
Explainable Model

Jiayu Liu®
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Abstract

Machine learning have been widely used in the field of credit scoring due to their excellent predictive
performance, but opacity hinders the further application of more accurate complex machine learning
models. In recent years, some model explanation algorithms such as LIME and SHAPLEY can explain
prediction results well. This article proposes a credit score explainable framework that integrates multiple
models, uses the XGBoost algorithm to predict credit scores, and then uses multiple explanation algorithms
and Kmeans to enhance the accuracy and explainability of credit scores. This paper uses data sets from
public websites to test model performance. The results show that the credit scoring model can
simultaneously achieve the two goals of accurate prediction and stable explanation, making the credit
scoring process easy to understand.

a KEY WORDS Redit score, explanation, XGBoost, SHAP, LIME, Kmeans
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Why Personalization is Necessary
In Spam Classification
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Abstract

Annoying and harmful spam mails are usually filtered by the third-party spam classification service
providers. However, the general classification model fails to precisely identify the spam from the
perspective of personalized receivers ignoring individual specific needs. To upgrade the model considering
the personalization effect, we identify and measure two types of errors associated with the personalized
spam filtering: Receiver Specific Errors and Reviewer Sensitive Errors. It turns out these errors are as big
as 35% and 45%, respectively. We also investigated the reasons of these errors and found two types of
misclassifications. First, about 50% of normal mails and valid subscriptions are misclassified as
advertisement and phishing by the third-party reviewers. Likewise, about 50% of unsolicited
advertisement and phishing mails are misclassified as normal and valid subscriptions. This result sheds
lights to the need of establishing effective architecture for personalized spam filtering services.

a KEY WORDS Personalized spam classification, real receiver, third—party reviewer
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Abstract

In the digital transformation era, evolving intelligent automation systems introduce automated and novel
features, impacting employee trust. Identifying factors influencing this trust is pivotal as it further impacts
interaction behavior with the system. Our study cooperated with a multinational company, utilizing a
two-stage survey undergoing system implementation to assess the impact of system-related factors on
employee trust and behavioral intention across three systems of different automated levels: Business
Intelligence (BI), Robotic Process Automation (RPA), and Artificial Intelligence (Al). Results reveal distinct
priorities: for Bl, system quality and understanding processes are paramount, with managerial guidance
significant; for RPA, clarity of purpose and system quality is crucial; and in Al systems, clarity of purpose
and managerial direction are key. Additionally, familiarity shapes trust. Organizations can enhance
employee trust by providing opportunities for employees to engage with intelligent automation systems
earlier. This study contributes to understanding trust-building mechanisms crucial for successful digital
transformation.

a KEY WORDS Trust, intelligent automation, digital transformation, information systems
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Abstract

IT material weaknesses (ITMWs) pose significant risks to firm value and executive careers, necessitating
top management intervention in IT decision—-making. This study investigates how firms’ responses to
ITMWSs impact information systems governance (ISG) through IT strategies. Analyzing over 4,000 U.S.
firm-year observations, we find a reduction in IT maintenance outsourcing post-ITMWSs, weakening ISG
and control effectiveness. Importantly, firms with high security awareness—aligned with the deliverer
responsibility of Bright Internet principles—strengthen ISG through appropriate outsourcing strategies. Our
findings contribute to IT control and governance literature, offering insights into post-ITMW governance
enhancement challenges. We provide actionable guidance for managers and policymakers.

a KEY WORDS IS governance, IT material weakness, IT outsourcing, security awareness
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The Impact of IP-Based Location
Disclosure Policies on Internet
Comments: A Case of Sina Weibo
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Abstract

This study investigates the effects of an IP-based location disclosure policy, introduced on social
networking platforms in China starting in 2022, on user commenting behaviors and engagement levels.
Concentrating on changes in the positivity and length of comments, as well as the volume of comments
and reposts, our research utilizes data from Sina Weibo, the first platform in China to implement this policy.
Through panel analysis and additional insights from local projection models, we find that the policy leads
to increased positivity in comments but a reduction in their length, alongside a decline in overall user
engagement. These effects are more pronounced in comments associated with institutional accounts than
those associated with general influencer accounts. Moreover, this study explores the moderating role of
user verification status, revealing its significant influence on comment characteristics and user

engagement.

a KEY WORDS :Dlj;?):;?:nlocation disclosure, Anonymity, Internet Comments, Local
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Abstract

The information security of critical infrastructure is very important because it is connected to the safety
and lives of the people, and a successful cyber—attack can cause catastrophic damage. According to Korean
laws, all infrastructures were required to confirm the implementation of infrastructure security plans at least
once a year. However, the guideline for checking the implementation of infrastructure security plans has
problems such as not being suitable for infrastructures that use special systems. This study aims to identify
the problems in the structure, check items, and scoring of the guideline, and seek solutions through defining
principles and interviewing with infrastructure operators and security experts. The results of this study can
be used to efficiently conduct security vulnerability checks and implementation checks of critical
infrastructure, and the improved guideline was expected to contribute to the improvement of security
levels.

Critical IT infrastructure protection, Security countermeasure, Criteria for
) key worbps | ructure protectio y
checking compliance, Analytic hierarchy process
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Ethical Considerations in
Al-Powered E-Commerce
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Abstract

Integrating artificial intelligence (Al) into e-commerce has revolutionised the sector, enhancing
consumer experiences, personalised recommendations, logistics, and marketing strategies. However,
alongside its numerous advantages, the rapid development and widespread use of Al have also introduced
uncertainties and adverse effects. This paper explores the ethical concerns surrounding Al implementation
in e-commerce, focusing on privacy, data security, algorithmic bias and discrimination, manipulative
marketing tactics, and job displacement.

a KEY WORDS Artificiallir?t.elligence, e-commerce, technology, ethics, social
respondibility

23



24

SH2TAH|ASHS|-ICEC 2024 SelstariE

Unveiling the Veil: How Does Al
Reveal Hidden Drivers in il Price
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Abstract

Fluctuations in crude oil prices have the ability to trigger inflationary trends, unemployment and global
financial disruption. Accurate crude oil price characterization is important for policymakers, economists and
investment decision makers to make informed judgments. This study utilizes the synergy of XGBoost and
SHAP models to reveal the characteristics that influence crude oil price movements. We enrich this analysis
by integrating information from four key domains, namely stocks and bonds, exchange rates, commodities,
and sentiment indices. By utilizing model training with XGBoost, we construct links between crude oil data
and important features, while SHAP's explanatory insights dig deeper into the impact of each feature.
Ultimately, we find that JPY_USD and U.S. Treasury have a deeper impact, while sentiment analysis plays
a minimal role.

a KEY WORDS Crude oil, machine learning, explainable Al, sentiment analysis
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Abstract

This study uses machine learning to investigate the effects of firm and CEO characteristics on stock price
crash risk by collecting massive data on publicly listed firms in China. The results indicate that eXtreme
Gradient Boosting (XGBoost) is the most effective model for exploring the determinants of stock price crash
risk with relatively satisfactory performance. Interpreting the feature importance using the SHapley
Additive exPlanations (SHAP) method, the results show that the average weekly return of a firm over a year
(RET) contributes most and is negatively associated with crash risk, followed by Sigma, IPO age, and firm
size. We also found that CEO pay substantially contributes to crash risk on firm level among CEO
characteristics. Our findings have significant implications for researching the influence of firm and CEO
characteristics on stock price crash risk and provide a novel way for investors to arrange their investment
decisions and risk—taking behavior rationally.

a KEY WORDS it:;l?ngglce crash risk, firm characteristics, CEO characteristics, machine
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Risk factors of Al in healthcare:
A text mining analysis
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Abstract

With the rapid development of Artificial Intelligence (Al) technology, modern healthcare is undergoing a
revolutionary change. Despite various applications of Al in healthcare being identified, health professionals
have raised concerns about the risks associated with Al systems. To comprehensively identify risk factors
of Al healthcare, this study applies the Latent Dirichlet Allocation (LDA) technique to analyze a dataset
containing 1,618 news articles from a Chinese health platform to improve the current understanding of the
associated risks. The study’s findings show that several risk factors are linked with the application of Al in
healthcare, including privacy concerns, social bias, data quality, algorithm discrimination, performance
anxiety, liability attribution, regulatory standards, and trust mechanisms. This study is the first to identify
Al healthcare risks through text mining, enriching the current understanding and discussion of risk factors
for Al applications in healthcare.

a KEY WORDS Artificial intelligence, healthcare, risk factors, text mining
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Abstract

This study explores Moroccan public sentiment towards the country's first Al influencer on Instagram.
We analyze 582 comments using social network analysis and sentiment analysis to understand
engagement and categorize opinions as positive, negative, or neutral. Additionally, semantic analysis
reveals the public's narrative on Al as a social media influencer.

Initial findings from analyzing comments in Amazigh, Moroccan Darija, and French languages paint a
nuanced picture. About 55% express optimism about Al's potential to improve quality of life, particularly in
lifestyle, fashion, and business. However, 35% raise concerns about misinformation and the diminishing
human element. The rest reflect a range of emotions, including surprise, frustration, and skepticism.

This exploration provides initial insights into current attitudes and identifies areas for further research.
Ultimately, we aim to inform policy and strategy in Morocco to maximize Al's societal benefits while
addressing challenges, thereby contributing to the global discussion on Al's societal implications.

a KEY WORDS Mor-occa-n Al perception, social media Al influencers, sentiment analysis,
societal impacts, MENA

27



28

SH2TAH|ASHS|-ICEC 2024 SelstariE

How Medical GAl reshape online
healthcare? Evidence from an
online health platform

Wenxuan Hu®, Shan Liu®

?School of Management, Xi'an Jiaotong University
E—mail: wenxuan_hu827594@163.com

®School of Management, Xi'an Jiaotong University
E—mail: shanliu@xjtu.edu.cn

Abstract

Generative artificial intelligence (GAI), such as ChatGPT, is changing humans’ lifestyles and reshaping
various industries and online platforms. With the outstanding performance of general GAl, more and more
industries and platforms are starting to deploy integrated GAIl. The rapid development of integrated GAI
makes personalized medical consultations possible on online health platforms.

However, the impact of medical GAI on online physician—patient consultations remains an important
empirical issue. On the one hand, medical GAl may produce false answers and generate health knowledge
that does not meet patient needs can mislead patients’ judgments, thereby delaying patient treatment and
affecting the quality of subsequent physician—patient consultations. On the other hand, users can learn
health knowledge from medical GAI to enrich their medical knowledge and improve the efficiency of
physician—patient consultations. Meanwhile, medical GAl can recommend physicians more suitable for
patient needs, thereby improving the quality of consultations.

Our empirical research context is a leading online health platform in China, Chunyuyisheng. On May 12,
2023, Chunyuyisheng launched a GAl-based online consultation product called “Chun Yu Wise Consulting”.
Users can ask this system questions about illnesses and ask it to recommend physicians available for online
consultations regarding specific illnesses. We employ the Difference-in-Differences (DID) technology to
investigate the impact of medical ChatGPT on the quantity and quality of physician—patient consultations
on online health platforms. Our research indicates that medical GAl decreases the demand on online
healthcare but increases the satisfaction and efficiency of physician—patient consultations. We also explore
the moderating effects of medical specialty for providers who focus on acute (vs. chronic) diseases.

This study has both theoretical and practical implications. Theoretically, we contribute to the literature
about Information Systems (IS) and online healthcare by examining the impact of GAl on the quantity and
quality of physician—patient consultations in the context of online healthcare platforms. Practically, our
research findings provide healthcare platform managers with a understanding of how GAl influences
physicianpatient consultations. This understanding can guide platform managers to design and deploy
medical ChatGPT rationally.

a KEY WORDS Medlggl GAl, gnllne health platforms, difference-in—differences,
physician—patient consultations
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The future of smart Seoul that will be
created together

Oh Se—hoon(Seoul Metropolitan Government Mayor)

Seoul is a smart city with world-class smart infrastructure, cutting—edge technology-based services, and
citizens who actively embrace digital experiences. At the Seoul Metropolitan Government(SMG), we have
been pioneering people—centric digital inclusion policies, believing that technology should benefit the
vulnerable. Our municipal philosophy, ‘Going Together with the Socially Neglected,’is our top priority.

We are striving to bridge the digital divide, a significant social issue in the era of digital transformation,
to ensure that everyone benefits from digital advancements and no one is left behind. We are committed
to securing digital basic rights in six key areas: communication, mobility, education, health and safety, digital
utilization, and data usage.

We offer free, high—quality public Wi-Fi and has introduced autonomous early—-morning shuttle buses
and climate companion cards to improve transportation convenience. We also provide fair educational
opportunities to underprivileged students through the Seoul Learn platform and safeguard citizens' health
and safety through the Wrist Doctor 9988 program and the CCTV Safety Center.

We are establishing digital multi-cultural spaces such as the Seoul Digital Companion Plaza and
implementing various policies to ensure that digital technology benefits the digitally disadvantaged. We are
contributing to the development of the startup ecosystem by utilizing public data through the Open Data
Plaza and the Big Data Campus.

The world is paying attention to Seoul from the perspectives of startups and investment. Presently, itis
actively striving to evolve into a destination that is ‘conducive for startups', ‘attractive for investment’, and
‘appealing for tourism'. Through the 'Seoul Startup Policy 2030', the SMG aspires to ascend to the position
of the world's fifth—largest startup hub and establish the 'Al Seoul Tech City' as a leading global center for
artificial intelligence. To achieve these goals, the SMG offers comprehensive support spanning technology
development, testbeds, business assistance, and international expansion across strategic sectors such as
artificial intelligence, creative industries, robotics, and fintech. Moreover, in acknowledgment of the
emergence of an Al-coexisting society that impacts not only industries and economies but also everyday
life, the SMG has devised the 'Seoul Al Administration Plan' to actively integrate Al into municipal
governance.

Every year, cities and companies around the world visit Seoul to benchmark its excellence as a smart city.
As a leading smart city, the SMG has extensive networks with numerous global cities and companies. Based
on our smart city network, we aim to build the best platform through a new type of ICT expo that embodies
people—centered values and philosophy. As the first step, we are hosting the Seoul Smart Life Week on
October 10 this year. We look forward to your active participation and support in shaping the future of smart
Seoul together with you.

Accompaniment, People—centered, Going together with the socially
a KEY WORDS neglected, Future City Seoul, Global Al hub city Seoul, Seoul Smart Life
Week, SLW
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Shan Liu(Professor Xi’an Jiaotong University, China)

* Experience
Associate Dean of School of Management at Xi'an
Jiaotong University
Professor at Xi’an Jiaotong University, China
Executive Editor at Data Science and Management
Journal
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Generative Artificial Intelligence
and Original Work Sharing on Online
Platforms

Shan Liu(Xi’ an Jiaotong University)

Generative artificial intelligence (GAI, e.g., ChatGPT, Midjourney, and Wonder) increasingly influences
various domains and online platforms, especially user—generated content platforms. These
platforms’sustainable development relies on their members’ engagement in sharing works and creating
contents. While GAl is increasingly used to create content, it is often criticized for collecting and training
private data and induces potential copy infringement issue. This dilemma leaves a question of whether GAI
increases or decreases creators’ work sharing. We address this issue by investigating how the launch of
a GAl system affects creators’ contributions on an original work sharing platform. We discover that GAI
launched by the platform has a significant crowding—out effect on creators’ contributions. We find that
copyright infringement is the underlying mechanism of the crowding-out effect. In comparison with
creators without copyright protection, creators with copyright protection are more inclined to cease
contributions or even leave the platform. We further explore the heterogeneous impacts of the GAl system
on the work sharing of creators with different extrinsic and intrinsic characteristics. Overall, while GAI
systems have potential value, their copyright infringement leads creators to cease or minimize their original
work contributions. Our findings have important implications for the adoption and deployment of GAI
systems, especially in an original work sharing context.
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Generative Artificial Intelligence
and Original Work Sharing on Online
Platforms

Shan Liu(Xi’ an Jiaotong University)
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The ‘Al-based Cybersecurity
Monitoring and Control System' of
NIRS
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Introduction of MetaDemy:

Issues and Solutions for :xistin?
Metaverse Novel Technologies for
Practical and Secure Utilization of
Metaverse in the Web3 Era
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How can we make the Internet safer
and more effective?
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Consumer Behavior in e-Commerce and IT Service 09:00~10:20

* The influence of Information in Virtual communities on Consumer Purchasing Behavior-Take Douban Group as an example
/ Xueqi Liu, Qi Li(Xi'an Jiaotong University)

Promoting_Airport Retail Based on A Machine Learning Approach /

Ruizi Lu, Tanglin Lu, Tongfan Han, Jiayi Li, Dan Ding, Qiongwei Ye(Yunnan University of Finance and Economics)

The Impact of Al-Translated Reviews on Consumer Dining Intentions: A Case Study of International Cuisine Restaurants
in Taiwan / Cheng-Hsi Fang(Shih Hsin University), Ziyun Fan, Tom M. Y. Lin(National Taiwan

University of Science and Technology)

Trap of Expectation: The Negative Impact of Disruptive Technology Adoption on Customer Reputation /

Yoon Hee Lee, Changhyun Lee, Kyung Jin Cha(Hanyang University)

The Impact of IT Affordances in Live Commerce on Consumer Usage Intentions: A Needs — Affordances — Features(NAF)
Theory Perspective / Yingying Lu, Jongki Kim(Pusan National University)

Exploring the Role of In-Game Advertising in Mobile Games / Zhuoyue Li, Sung-Byung Yang(Kyung Hee University)
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Ming Wang(Jinzhou Medical University), Xiuping Zhang(Shangluo University), Jaewon Choi(Soonchunhyang University)

E-Platform Economics with Intelligent Manufacturing Workshop 13:20~14:40

Dine=in or Food Delivery: A Dilemma of Service Priority /

Yongjian Li(Nankai University), Qian Zhang, Zhongbin Wang(Tianjin University), Dongyuan Zhan(University College London)
The Effect of Coupons on Customers’ Multihoming Behavior /

Yongjian Li, Xudong Wang(Tianjin University), Jingbo Zhou(Baidu Research)

Can opening new subway lines alleviate negative external effects brought by ride-hailing platforms? /

Yongjian Li, Qimeng Lu(Nankai University), Xudong Wang(Tianjin University), Jingbo Zhou(Baidu Research)

Big Data enabled service innovations in service—oriented industries: An empirical examination of Experiential Service in
Airlines / Hui Li, Lei Xu, Junwei Zhang(Civil Aviation University of China)

Indirect Purchasing and Encroachment of Cross—border Import Integrators under Cross—border E-commerce /

Lei Xu, Yun Hu, Junwei Zhang, Rou Luo, Guohui Chen(Civil Aviation University of China)

A Bibliometric Analysis of Research on Fake Online Reviews / Yan Sun, Sung-Byung Yang(Kyung Hee University)
Exploring the Role of Social Tie and Information Barrier on Post-Purchase Regret in Social Live Commerce /
Chengnan Jiang, Sung-Byung Yang(Kyung Hee University)

Exploration of Al-driven customer experience 14:50~16:10

Unveiling the Challenges of Al Personalization in Enhancing Travel Experiences /
Aktilek gagynbayeva, Ka Wing Lau, Sung-Byung Yang(Kyung Hee University)

Deceiving the Eye or Captivating the Mind? An Experimental Study on Consumer Responses to Al-Generated vs.
Company—Created Advertisements / Ruifa Zhou, Sung-Byung Yang(Kyung Hee University)

Beauty is Only Skin Deep? An Al-Based Big Data Analysis of Beauty Premium in Consumer Repeat Purchase /
Lifang Peng, Wenjun Lyu(Xiamen University)

Too Good to Be True? The Persuasive Power of Negative Al-Generated Content in Shaping Consumer’s Product Attitude
/ Shuang Ma, Hua Lu(University of International Business and Economics), Yuxuan Wang?China University of Petroleum
(Beijing)), Lin Ge(Hong Kong Metropolitan University)

Consumer segmentation and choice preferences for online grocery retailers / Ruo Bing Liu, Hyunwoo Lim(Inha University)
Effect of E-commerce Live Streaming on Customer’s Purchase Intention: Focusing on the Mediating Role of Value Co-creation
/ Wenxia Wang, Zehui Tang, Hun-Koo Ha(lnha University)

The Impact of Consumer Perceived Value of Baby Products Based on Brand Types on Attitudes and Purchase Intentions
. Targeting Ambivalent Consumers / Yeji Nam, Doyeon Kim, Junghoon Lee(Yonsei University)

A StUdY/VOf the Effects of Time Comparison Theory and Social Comparison Theory on Users’ Fitness Motivation /
Kuang Wu, Qi Li, Xiaoyu Xu(xi'an jiaotong university)

Pricing and Market in Al-powered E-Commerce 16:20~17:40

* The Impact of Algorithm Cues on Consumer Perceptions of Price Discrimination from the perspective of expectancy violation
/ Xusen Cheng, Tianzi Wang(Renmin University of China), Jian Mou(Pusan National University

Dynamic Pricing in Cloud Service: Cross—correlation of Price Fluctuations Among Spot Instances /

Shuyi Ma, Jin Li(Xi'an Jiaotong University)

A Research on Price Forecasting for Resale Sneakers Market of South Korea /

Gun Hi Kim, Jae |k Ahn, Gyoo Gun Lim(Hanyang University)

Online Auction System / Shashidhar Dandha, Srinivas Chandra Bosukonda(srinivas), Phani Mohan Mattupalli(mohan)

A Matrix Factorization Approach Integrating Multiple Factors for Recommender Systems /
Li Ma, Di Wang, Sizhe Dang(Xi'an Jiaotong University)

Ritual or Functional Messages: Which Should Be Prioritized for Response in Live ‘Streaming? /
Minghua Zhang(Renmin University of China), Jilong Zhang(Beijing Foreign Studies Universit\%
Liye Wang(Communication University of China), Jin Zhang(Renmin University of China)

Exploring Green Consumptions in Cosmetics: Focusing on the Roles of Altruistic Value Orientation 'and| Communication
Type / Ruxi Zheng, Sung-Byung Yang(Kyung Hee University)
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The influence of Information in
Virtual communities on Consumer
Purchasing Behavior

-Take Douban Group as an example

Xueqi Liu?, Qi Li®

#Xi'an Jiaotong University (XJTU)
E—mail: 1539008942@qqg.com

°Xi'an Jiaotong University (XJTU)

Abstract

With the development of e-commerce and the continuous enrichment of social media, there are more
and more information about "online shopping” in virtual communities, and the factors affecting consumers’
behavior are becoming more and more complicated. Based on the theory of planned behavior, this paper
classifies, organizes and analyzes the information about "online shopping" in the Douban group of virtual
communities, and obtains a series of conclusions about the influence of the information in the virtual
communities on consumers’ purchasing behavior, which is expected to be helpful to merchants and
consumers.

a KEY WORDS E-commerce, experience sharing, consumer behavior, Douban group
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Promoting Airport Retail Basedon A
Machine Learning Approach

Ruizi Lu®, Tanglin Lu®, Tongfan Han®, Jiayi Li°, Dan Ding®, Qiongwei Ye'

@School of Management Science and Engineering, Southwestern University of Finance and
Economics
E—mail: 1207844679@qgq.com

°School of Management Science and Engineering, Southwestern University of Finance and
Economics
E—mail: 2761856593@qqg.com

°School of Management Science and Engineering, Southwestern University of Finance and
Economics
E—mail: 1776303552@qgq.com

4SWUFE-UD Institution of Data Science, Southwestern University of Finance and Economics
E—mail: lijiayi_@smail swufe_edu.cn

°School of Management Science and Engineering, Southwestern University of Finance and
Economics
E—mail: dingd@swufe.edu.cn

'Yunnan University of Finance and Economics
E—mail: yegiongwei@163,com

Abstract

In the growing airport retail industry, enhancing retail revenue is crucial for financial viability. This study
focuses on matching passenger preferences with store offerings in domestic airport services. We
collaborated with a major Chinese airport to collect a large—scale and de-identified data to predict store
sales by matching flight/passenger features with store features based on a neural Graph Matching—based
Collaborative Filtering model (GMCF). Despite the challenge of linking consumption records to consumer
identities, our data—driven approach improved prediction performance for domestic airport retail sales.
Additionally, we identified the correlations between flight (aggregated passengers) features and store
features offer explanations for sales predictions. These findings can benefit domestic airport retails,
shopping centers, and assist airport managers in refining promotional strategies.

a KEY WORDS Airport retails, store promotion, sales forecasting, preference matching
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The Impact of Al-Translated
Reviews on Consumer Dining
Intentions: A Case Study of
International Cuisine Restaurants
in Taiwan

Fang, Cheng—Hsi®, Fan, Ziyun® and Lin, Tom M, Y.°

“Department of Speech Communication and Social Media, Shih Hsin University
E—mail: budafang@mail shu.edu.tw

bDepartment of linternational Business, National Taiwan University
E—mail: fanziyunduo@gmail.com

‘Department of Business Administration Department, National Taiwan University of Science
and Technology

E—mail: tomlin ba.ntust@gmail.com

Abstract

This study investigates the effect of Al-translated reviews on Taiwanese consumers’ intent to dine at
international restaurants. Utilizing Al translations from platforms like Google Maps, the research explores
whether reviews from a restaurant's origin country enhance perceived authenticity, influencing dining
decisions. Results from two experiments show that Al-translated reviews significantly increase
consumers’ willingness to visit international eateries by amplifying authenticity perceptions. Study 1
reveals that mixed reviews from local and foreign patrons lead to higher dining intentions than solely local
reviews due to increased perceived authenticity. Study 2 investigates how different presentation methods
of Al-translated reviews affect perceptions of authenticity and willingness to dine, finding that certain
formats more effectively convey the reviewer's nationality and, by extension, enhance authenticity
perceptions. These findings underline the pivotal role of perceived authenticity in dining choices and offer
insights into optimizing review presentation to maximize the utility of Al translations in the gastronomic
sector.

a KEY WORDS Al-translated reviews, gastronomy, authenticity, nationality
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Trap of Expectation: The Negative
Impact of Disruptive Technology
Adoption on Customer Reputation

Yoonhee Lee?, Changhyun Lee® and Kyungjin Cha®

“Department of Business Informatics, Hanyang University
E—mail: yoonheelee@hanyang.ac_ kr

bDepartment of Management Information Systems, Hanyang University
E—mail: newdlckdgus@hanyang.ac. kr

‘Department of Management Information Systems, Hanyang University
E—mail: kjcha7@hanyang.ac kr

Abstract

This study investigates the nuanced effects of adopting disruptive technology on customer reputation
within existing app services. While integrating disruptive technology, such as ChatGPT, can enhance overall
app quality, there exists a risk of shifting customer expectations towards technology-embedded services,
potentially diminishing reputation. To explore this ambivalence, a case study is conducted on the reputation
of Speak, a foreign language tutoring app, pre— and post—-ChatGPT adoption. A synthetic control-based
quasi—-experiment reveals a decline in Speak'’s reputation following ChatGPT integration. This suggests that
despite quality enhancements, adopting such Als may adversely impact reputation amidst the current
landscape of open-source Al development. The study advocates for strategic communication emphasizing
how technology enhances app experience, rather than raising expectations solely based on performance
improvements, when integrating disruptive technologies.

a KEY WORDS ChatGPT, disruptive innovation, expectation, synthetic control
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The Impact of IT AffordancesinLive
Commerce on Consumer Usage
Intentions: A Needs - Affordances
— Features(NAF) Theory
Perspective

Yingying Lu®, Jongki Kim®°

®Pusan National University
E—mail: lusam@pusan.ac kr

°Pusan National University
E—mail: jkkimi@pusan.ac_ kr

Abstract

This study aimed to investigate the influence of IT affordance on consumer flow, perceived value,
presence, and purchase intention in the context of live commerce, based on the NAF theory and flow theory.
An online survey was conducted targeting Chinese consumers who use live commerce platforms. Empirical
analysis revealed that IT affordance significantly affects flow, perceived value, and presence, all of which
contribute to purchase intention. These findings underscore the importance of considering IT affordance
in the development and operation of live commerce platforms.

a KEY WORDS !_|ve commerce, IT affordance, NAF theory, flow theory, presence,
Intention to use
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Exploring the Role of In-Game
Advertising in Mobile Games

Z. Li® and S.-B. Yang®

®Department of Business Administration, Graduate School, Kyung Hee University
E—mail: wolohey@126.com

bDepartment of Business Administration, School of Management, Kyung Hee University
E—mail: sbyang@khu.ac kr

Abstract

The rise in mobile gaming and increased playtime are fueling the growth of in—game advertising (IGA)
revenue. This trend has not only reversed the quality and value of advertising but also suggests
development potential. With the surge in mobile gaming, understanding the underlying mechanisms of
gamers’ perceptions of IGA is critical. The study will be based on the S—-0O-R framework to examine the
effects of congruity, interactivity, and intrusiveness IGA on attitude towards the game and IGA, continuance
intention to play the game, and advertised brand purchase intention. A questionnaire survey among gamers
will be conducted to validate the research model, aiming to collect and analyze data from 300 respondents
using structural equation modeling for hypothesis testing. This study is expected to guide future research,
offering insights into gamer intentions and serving as a valuable reference for stakeholders like advertisers
and marketers in optimizing their marketing strategies for better engagement.

a KEY WORDS In-Game advertising, mobile game, gamer attitude, gamer response,
S-0-R framework
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Do Comments Really Matter?
Dynamics of Fandom Interaction on
Album sales volume

Ming Wang® Xiuping Zhangb, Jaewon Choi®

Modern Industrial School of Health Management, Jinzhou Medical University
E—mail: wangming1121i@naver.com

bDepartment of Economics and Management, Shangluo University
E—mail: xiupingzhang0305@163.com

‘Department of Business Administration, Soonchunhyang University
E—mail: jaewonchoi@sch.ac kr

Abstract

The application and response of social media, from the characteristics of the type of communication and
influencers as information disseminators to the subculture, are gradually spreading effectively and can be
predicted as a theoretical medium. Based on media theory, can it be generalized to specific subcultures that
exhibit sensitive changes over time. This study examines the differences in the constructs of media
structure. Therefore, we selected "fandom-culture” as a representative sub—culture, obtained customers’
psychological responses from the communication in online communities as emotional topics, and analyzed
in depth how consumers’ emotional topics change over time and influence sales. In order to confirm the
representative subculture—fan culture, we chose BTS, which has fan culture all over the world. According
to different topics, the impact on album sales or sales achievements such as entering bulletin boards is
predicted by statistical methods.

a KEY WORDS Fandom, social media, big data analytic, predicted
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Dine-in or Food Delivery-
A Dilemma of Service Priority

Yongjian Li°, Qian Zhang®, Zhongbin Wang®, Dongyuan Zhan®

®Nankai University
E—mail: liyongjian@nankai.edu.cn

IDTianjin University
E—mail: zhangqgian0922@tju.edu.cn

“Tianjin University
E—mail: zhongbin_wang®@tju.edu.cn

YUniversity College London
E—mail: d.zhan@ucl.ac uk

Abstract

Problem definition: In recent years, third—party on—-demand food delivery (OFD) platforms have been
embraced by both traditional restaurants seeking to expand demand and customers looking for alternatives
to in—person dining with less time sensitivity. However, the inherent delivery delay in OFD inevitably
diminishes the dining experience. The inferior OFD quality significantly influences customer channel
preferences and subsequent restaurant profits, a critical aspect surprisingly overlooked in prior OFD
literature. This paper investigates the impact of OFD quality under three common service policies in
restaurant operation: (1) the first—-come-firstserved (FCFS) policy, (2) the prioritizing dine—in customers (PI)
policy, and (3) the prioritizing OFD customers (PO) policy. Methodology/results: We establish a service
system where customers suffer from congestion disutility linear to the demand rates, and a profit-
maximizing restaurant caters to customers via dine=in and/or OFD channels. Findings reveal that while the
introduction of OFD consistently increases overall sales (i.e., demand expansion effect), it also drives
dine-in customers toward the lower-margin OFD channel (i.e., cannibalization effect). Consequently,
restaurants should strategically introduce OFD when the cannibalization effect is relatively small (i.e.,
moderate OFD quality). As the OFD quality improves, we recommend that the profit-maximizing restaurant
should sequentially adopt the PO, FCFS, and PI policy to address the service priority dilemma. Finally, we
propose an innovative service mechanism, allowing restaurants to flexibly assign priority between the two
channels, to maximize operational profitability. Notably, this service design significantly challenges the
effectiveness of the widely-used service policy, establishing a threshold where a partial priority should be
assigned to OFD or dine-in customers. Managerial implications: Our pivotal insight provides guidance to
restaurants on when to collaborate with the OFD platform and how to strategically assign priority according
to the OFD quality.

a KEY WORDS On-demand service operations, food delivery, priority service
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The Effect of Coupons on
Customers’ Multihoming Behavior

Yongjian Li®, Xudong Wang®, Jingbo Zhou®

®Tianjin University
E—mail: liyongjian@nankai.edu.cn

l[’Tianjin University
E—mail: dxwong®@tju.edu.cn

°Baidu Research
E—mail: zhoujingbo@baidu,com

Abstract

In response to the prominent phenomenon of customer multihoming behavior on aggregator ride—hailing
platforms, this study examines the influence of coupons on customers’ multihoming behavior using 2
million order records from a leading platform in China. The findings indicate that coupons significantly foster
customer multihoming behavior, yet this effect is mitigated by the number of operators provided by the
platform and the urgency of the service need (being in high pollution environments or during peak times).
Moreover, the impact is more pronounced among women, lower—income individuals, and customers with
relatively fixed working hours. More importantly, we reveal that coupons facilitate multihoming behavior by
reducing customers’ perceived price differences between options, thereby increasing their willingness to
choose multiple operators. These results offer valuable insights for platforms to optimize coupon design
and distribution strategies, thereby improving operational efficiency and market performance.

a KEY WORDS Coupon, multihoming, online platform, ride—hailing
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Can opening new subway lines
alleviate negative external effects
brought by ride-hailing platforms?

Yongjian Li°

®Nankai University
E—mail: liyongjian@nankai.edu.cn

Abstract

This study examines the impact of new subway openings on the negative externalities associated with
ride—hailing services, focusing on congestion and air pollution in seven Chinese cities from September 2020
to May 2021. Utilizing 112 million ride—hailing order records, the research employs a difference-in-
differences approach to isolate the effect of subway line inaugurations. Findings suggest that while new
subways significantly reduce air pollution, likely due to decreased private vehicle use, they do not uniformly
alleviate urban congestion. Instead, an increase in ride—hailing orders and travel distances, particularly
during of —peak hours, was observed. This indicates that the convenience of new subways may encourage
additional travel, potentially neutralizing congestion benefits. The study highlights the nuanced role of
subway expansions in urban mobility, offering insights for urban planners and platform operators to optimize
transportation networks and mitigate congestion.

a KEY WORDS Subway opening, online platform, ride—hailing, congestion
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Big Data enabled service
innovations in service-oriented
industries: An empirical
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Abstract

Grounded in the service innovation theory, this quantitative study develops and empirically tests a model
of experiential service innovation of service—oriented industries. Although extant scholars highlighted
innovativeness as a driver of competitiveness for service—oriented enterprises, the mechanism underlying
the service—oriented enterprises’ innovativeness have been received limited academic attention,
specifically, with the usage of next—generation ICT such as big data. The uniqueness of this paper posits
that big data about customers in a service—oriented enterprise have contributed to experiential service
innovation and resulted in customer experience value. The data was collected using the survey method from
airline passengers and was analyzed using regression analysis. The findings of this study reveal that
experiential service innovation and customer experience value are critical drivers of customer satisfaction
for service—oriented enterprises. The paper contributes to the literature on the significance of big data in
service—oriented enterprises by identifying the big data about customers that generated in their daily
operations, impacting customer satisfaction, customer loyalty and word of mouth communication. This
study also supplements the theoretical and practical implications derived from the key findings and provides
future research directions.
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Abstract

Under the traditional trade mode, due to the brand authorization rules of brand owners, most
cross—border e-commerce companies can only take the indirect purchasing mode in the face of the
incumbent dealers, and gradually formed into integrators with the expansion of business. The rapidly
expanding of local market leaves enormous market space for cross—border import integrators. In order to
make cross—border import integrators better occupy the market and develop better, we analyze the
equilibrium prices and profits of local dealers and cross—border import integrators by building a Stackelberg
game model. A key finding is that, under a certain extent, overseas dealers choose to resell at high price
when reselling to cross—border import integrators. In addition, this study analyzes the effects of waiting
time, tax, transportation cost and other factors on equilibrium prices and profits, so as to improve the
performance of cross—border import integrators and provide management insights for them.

a KEY WORDS Cross—bprder e—commerce supply chain, import integrator, indirect
purchasing, gray market, encroachment
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Abstract

Online reviews are an essential basis for consumers when making purchasing decisions. However, the
existence of fake reviews misleads consumers and disrupts the market order. Despite significant
contributions to the field from diverse scientific disciplines, a quantitative overview of the historical
trajectory and current state of fake online reviews research is lacking. This study presents a comprehensive
summary of research on fake reviews within online review studies to address this gap. Leveraging metadata
from the Web of Science, this study employs bibliometric analysis to construct a longitudinal overview of
the evolution of the fake review field. First, the impact of scientific community actors and their contributions
will be evaluated through performance analysis. Additionally, strategic diagrams are mapped to delineate
thematic areas, facilitating a nuanced understanding of the knowledge structure and its evolution over time.
The findings will provide insights for future research and practitioners.
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Abstract

As an emerging trend in social commerce, social live commerce is increasingly gaining worldwide
popularity. Concurrently, consumer post—purchase regret and product returns have also garnered
significant interest among both practitioners and researchers. This study examines the role of community
members’ recommendations and cognitive effort in mitigating post—-purchase regret from the perspective
of herd behavior with a mixed—-methods approach, including an experiment and survey. The first study will
employ a 2 (community members’ recommendation: negative vs. positive) by 2 (cognitive effort: low vs.
high) between-subjects experiment. In the second study, a fsSQCA analysis will be applied to revalidate the
hypothesis and give a complete view of the result. This study will contribute to the literature by (1)
investigating how<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>